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CORONAVIRUS CRISIS

At the dentist,
crisis adding
to discomfort
BY MARY MACDONALD |
MacDonald@PBN.com

AFTER CLOSING FOR AN
extended period this spring,
most dental practices in Rhode
Island have resumed routine
care. But the experience is
anything but
routine for
most patients.
Like other
health care
professionals,
dentists are
following new
safety protocols
designed to protect staff and
patients, created by the Rhode
Island Dental Association and
public health officials.
A 23-page document published by the R.I. Department of
Health outlines how dental
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DOWNTOWN
DOLDRUMS
Providence’s economic, cultural
engine stuck in neutral
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PAGE 20

BY MARY MACDONALD | MacDonald@PBN.com

BROWSING: “Open
Air Saturdays” on
Westminster Street
in Providence is an
open-air market,
or sidewalk sale, to
attract more people to
the downtown. From
left, Martha Rojas, of
Cranston, browses for
office art at a table
run by Nafis
White, of AS220.
PBN PHOTO/MICHAEL
SALERNO

ADAM

BUCK OPENED THE SMALL POINT CAFE INC. nine years
ago when a gathering place such as his, where people could
chat or work for hours, was hard to find in downtown
Providence.
Because of that, Small Point became a popular spot along Westminster
Street. But as with so many things, the cafe has been changed by COVID-19.
With only a few outdoor tables, Small Point’s sandwiches and coffee drinks
are sold as takeout. Buck works alone or with one employee. He’s erected a
plexiglass enclosure that prevents people from entering. If he let people sit
inside, he’d need another full-time employee. He isn’t doing enough business
to support that.
“People are angry that we’re closed,” Buck said. “They see the locked door.
They knock on the window. I say I’m closed, and they get a really annoyed
look on their face and stomp away.”
SEE PROVIDENCE
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FOR STARTERS

COMMUNITY SERVICE

Providing items
for disadvantaged

FAMILY SUPPORT:

Family Service of Rhode Island has helped serve
about 14,000 people with its Be Safe campaign,
which is aimed at providing disadvantaged
families with supplies during the COVID-19
pandemic. With a focus on equity, Family Service
raised money to provide face masks, laundry
detergent, soap and antibacterial gel to families
that were challenged. The nonprofit organization’s
goal was to raise $5,000 to fund delivery of
$25 worth of supplies each to 200 low-income
Rhode Island families. During the lockdown, the

nonprofit created a telehealth program and went
mobile, collaborating with business partners,
including Steer Forward, National Grid, AAA
Northeast and Tazmanian Freight Systems Inc.,
to deliver supplies. Family Service also worked
with the Rhode Island Community Food Bank
to provide food to those in need during the
pandemic. Adam Perry, from Family Service of
R.I.’s Mount Pleasant Academy, packs Be Safe
supplies for Rhode Islanders in need.

Interested in having your
business’s communityservice project
highlighted? Contact
PBN Researcher
Cassius Shuman at
(401) 680-4884 or
Shuman@PBN.com.

COURTESY FAMILY SERVICE OF RHODE ISLAND
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FOR STARTERS

5Q: Harold M. Metts
R.I. senator, D-Providence
BY MARY MACDONALD | MacDonald@PBN.com

1

What would the Fair Chance bill
you sponsored – which would create more opportunity for convicted
felons to find employment on their
release – resolve?
Our old licensing laws were a life sentence preventing people with records
from getting occupational licenses. We
can’t claim our corrections system is
“rehabilitation,” then deny someone
the right to ever work in many fields
because of past mistakes. Correcting
this will allow those who paid their
debt to society to make a decent living,
lift their families out of poverty and
save taxpayers money.

2

You said the law needs to have
more nuance and be less punitive regarding criminal justice
and people who have served their time.
Can you elaborate?
Making one bad choice as an 18-yearold shouldn’t mean you can never
be an electrician or a hairdresser,
no matter how you may turn your
life around. Now, it won’t. Now, only
convictions for offenses related to the
occupation can be considered, and the
licensing agency can weigh factors …
[such as] rehabilitation and the time
that’s passed.

3
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Do you think the views of Rhode
Islanders are changing relating
to racial equity? For example, the
movement this year to remove “Plantations” from the state name.
Over time, people have become more
sensitive about their fellow citizens
whose families have suffered from the
atrocities of slavery and the ill effects
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that followed – generational poverty
and discrimination that persist to this
day. This moment is very different
than a decade ago. I’ve received so
much positive feedback this time.

4

What legislation needs to pass in
the current session?
Sen. Roger Picard’s constitutional amendment establishing equity
and every child’s right to an adequate
education is the top civil rights issue
of our time. A family’s ZIP code should
not determine the quality of education
a child receives.

5

You are the sponsor of a bill that
would make it illegal for landlords to discriminate based on
the source of someone’s income. Is opposition from landlords changing due
to the current health crisis?
Time will tell. Some may use the financial strains of the crisis as an excuse
to continue discrimination against
tenants whose income comes from Section 8 or Social Security; others may
figure out that in financially unstable
times, those renters actually have a
guaranteed income. Either way, the
crisis has exacerbated needs throughout the community. n

A family’s ZIP code
should not determine
the quality of education
a child receives.

Calling all non-profits
in Rhode Island
Don’t miss out on the chance to have over
24,000 readers learn more about your mission!
645 Elmwood Avenue
❤ Providence,
RI 02907
401.784.8600 ❤
www.diiri.org ❤
info@diiri.org

NT
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Find out more on how to include your profile in
the 2020 edition. Contact your account manager
or Advertising@PBN.com. 401-680-4800.
CLICK HERE TO VIEW THE 2019 EDITION.

FOR STARTERS
DINING OUT | BRUCE NEWBURY

Don’t add to their stress
EXPERTS, RESTAURATEURS and that little voice
in our heads all agree: We need to get out and be
with people. Beyond that, we seem to need remedial classes in manners when we are out in public,
especially at our favorite restaurant.
The workers at restaurants are stressed, according to Ted Karousos, proprietor of Blue Plate Diner
in Middletown. Staffers have to have their guard
up at all times.
Johnson & Wales University professor Nicholas
Makris, former owner of Andreas, a popular Providence restaurant, shares his wealth of industry
experience in the classroom, where he earns high
marks from his students. Makris is a member of
the Rhode Island Restaurant and Hospitality Association and vice president of the Providence East
Side Business Association.
He thinks diners sometimes forget there is a
pandemic on when they are out at a favorite restaurant. The reason is the essence of hospitality.
When we are seated comfortably among familiar
surroundings or are discovering a place for the
first time, there is a moment when we relax. Perhaps it is when we open the menu or look around
to appreciate the view. In that moment we let our
guard down, and we might remove our masks.
Makris said we all must strive to be more diligent
in that moment. There is extra pressure on the
servers who are put in the position of enforcers.
“It’s not just the servers; it’s all hospitality workers whether you work in the front or the back of
the house,” he said.
Rhode Island guidelines are clear: Customers

Diners sometimes
forget there is
a pandemic.
PROVIDENCE BUSINESS NEWS

PBN

are required to wear face coverings at a restaurant. The mask may be taken off when diners are
seated at their tables. However, the staff must
always wear masks. If we can remember to pull up
our masks when they approach our table, it would
be much appreciated. Also, keep in mind, especially if you are visiting a restaurant for the first time,
there may be some anxiety on the part of management and staff because state inspectors visit more
than once per week. Restaurants in Newport and
Warren are getting visited at a rate of three times
in two weeks. “It takes a toll psychologically on
servers and all workers,” Makris said.
Making multiple reservations? Common courtesy means you should notify restaurants where
you have made backup reservations. Even before
the pandemic, this was somewhat of a tradition
to reserve multiple tables. If there is a long wait
at the first choice, go down the list. However, at
a time in which everything is more intense and
nothing is normal, restaurateurs can have a short
fuse with guests “forgetting” their reserved table,
especially when fewer tables are allowed to be occupied during the pandemic.
Then there is the matter of tipping. The early
days of the pandemic seem to have been forgotten
when big-hearted guests were leaving tips of hundreds of dollars or more to tide staffers over. Now
at least one business is reopening with a no-tipping
policy. Gracie’s is instituting a service charge of
20% that will be added to each check and, according to the ownership, will be shared equitably with
all staff members. Restaurant staff have shared in
tips for decades, but now staffers will have their
compensation documented.
Also, the dynamic of the gratuity should not be
ignored. Makris sees it this way: “Tipping has always been associated with gratitude on the part of
the customer.” The custom has also resulted in an
incentive for wait staff who are paid additionally
for providing an additional level of service. When
a mandate is substituted, the incentive is taken
away and business ultimately suffers. It would be a

SAFETY FIRST: A waiter serves diners during an
“Al Fresco on the Hill” event on Atwells Avenue in
Providence. Restaurateurs say stressed staffers are
playing the role of enforcers of mask guidelines
while keeping an eye out for state inspectors.
COURTESY FEDERAL HILL COMMERCE ASSOCIATION

sea change and a difficult one to pivot from “tip for
takeout” to “no tipping but here’s an extra charge
regardless of service.” n
Bruce Newbury’s “Dining Out” radio talk show is
heard Saturdays at 11 a.m. on 1540 AM WADK, on
radio throughout New England, through various
mobile applications and his podcast. Email Bruce at
Bruce@brucenewbury.com.
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FOR STARTERS
SOMETHING NEW

SPOTLIGHT

FULLY INVESTED: After owning
several cafes, Kelly Walsh launched
Farmstead Refreshments, a zerowaste food truck featuring farmfresh items, on Block Island in July.
COURTESY FARMSTEAD REFRESHMENTS

Farm-fresh
menu limits
food waste
BY NANCY LAVIN |
Lavin@PBN.com

KELLY WALSH IS a serial entrepreneur.
After several stints owning
cafes on Block Island, the longtime New Shoreham resident set
out to create another business.
One year and countless license
applications and business plans
later, Farmstead Refreshments
opened the doors of its zerowaste, locally sourced food truck
at the 1661 Farms & Gardens on
Block Island.
While starting a new business
is never an easy feat, the final
months leading up to the July
1 opening proved particularly
challenging as Walsh scrambled
to revamp her plans amid the
COVID-19 pandemic. Real utensils and metal-basket serving
dishes suddenly became more
complicated due to increased
sanitization requirements. And
the flood of tourists who were to
serve as the primary customers
for the seasonal business were
no longer coming.
Walsh persisted, explaining
she was already fully invested
– both financially and emotionally. Though early weeks were
even slower than she anticipated, she hoped to gain some
momentum, including among
the locals with the farm-to-table
salads, stir-fries and juices, featuring produce from the farm. n

RISK AVERSE: John Ruggieri, owner of Ocean State PyroTechnics Inc. in Hopkinton, with Juliana Lima, director of operations. Ruggieri says the business has attained an “impeccable” safety record in its 17 years of operation due to strict rules
imposed on top of federal and state regulations.
PBN PHOTO/MICHAEL SALERNO

Keeping the flame burning
Private events aid pyro firm in pandemic

BY NANCY LAVIN | Lavin@PBN.com

JOHN RUGGIERI IS fed up with the amateur fireworks that
had become a nightly fixture during the coronavirus crisis
before the Fourth of July.
And that’s saying something, given that Ruggieri has
spent his life and professional career living and breathing
pyrotechnics. His interest in fireworks was sparked by his
grandfather, who also worked in the industry.
Ruggieri has made a name for
himself as owner of Ocean State
PyroTechnics Inc., providing professional displays for events and
special effects for films and theatrical productions since 2003.
Business was booming – with
a fireworks season launching as
early as Jan. 1 and a plethora of
major motion pictures and New
York theaters soliciting services.
Then, COVID-19 hit, and all sources
of revenue went up in smoke.
The week of July 4, Ruggieri
booked just four private events,
versus the 70-odd shows his company did during the same period
last year. With a hard stop on filming and temporary shuttering of

theater venues, the special effects
side has also dried up.
What has not gone away are the
costs associated with running a
highly regulated and insuranceheavy business. If he is not able to
resume normal activities by next
year, Ruggieri feared his company
would not make it.
Still, as a longtime entrepreneur,
he is no stranger to challenges.
Starting a pyrotechnics company in
the wake of Sept. 11 terror attacks
was no easy feat, with strict state
and federal regulations. The cost of
these rules made it difficult to turn
a profit in the first year. Ruggieri
persisted, and became the go-to
fireworks company in the region

OWNER: John Ruggieri

LOCATION: 26A Woody Hill Road,
Hopkinton

TYPE OF BUSINESS: Pyrotechnics
company
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EMPLOYEES: 35

with a diverse array of services, an
arsenal of “tens of thousands” of
imported shells and even a training
program for aspiring technicians.
Safety is paramount for Ruggieri – important for reputation and
keeping costs at bay. Ruggieri has
maintained an “impeccable” safety
record throughout his 17 years in
business, in no small part due to
the strict rules he imposes on top of
state and federal regulations.
Ruggieri’s employees train
for two years before becoming
licensed, beginning first without
any products and studying under
more-experienced technicians.
Those who work in special effects
often join the Screen Actors Guild
to serve as stunt doubles.
Among the 500-plus movies in
his business credentials, Ruggieri named his company’s special
effects work on Wes Anderson’s
“Moonrise Kingdom” as especially
memorable.
“It was like going away to summer camp for four months with
Wes Anderson and Bill Murray,” he
said of his time on the set. n
YEAR FOUNDED: 2003
ANNUAL SALES: WND

FOR STARTERS
HOT TOPIC

Cities, towns irked by lack of aid
BY NANCY LAVIN | Lavin@PBN.com

AS GOVERNMENT COFFERS SHRINK, financial tensions between Rhode Island municipal and state leaders are growing.
The Rhode Island League of Cities and Towns recently
criticized the Raimondo administration for withholding federal stimulus money and short-changing municipalities on
shared revenue, exacerbating the financial woes cities and
towns are facing amid the COVID-19 pandemic.
“Between the cost of the response
and the revenue shortfalls, it’s a
double whammy,” said Brian Daniels,
the league’s executive director.
A recent survey by the National
League of Cities indicated Rhode
Island was one of three states – along
with New York and New Jersey – not
to share any of the funds from the
federal Coronavirus Aid, Relief, and
Economic Security Act with local
communities. Rhode Island’s federal stimulus package amounted
to $1.25 billion.
The state also withheld $56.8
million in fiscal year 2020 revenue from municipalities, mostly
car tax reimbursements and
the Payments In Lieu Of Taxes
made by government entities and

nonprofits that do not pay property
taxes. Rather than the nearly $68
million in PILOT money and car tax
revenue expected on July 31, the state
distributed $11 million, announcing
its decision the day before payments
were made.
Cranston Mayor Allan W. Fung, a
political rival of Gov. Gina M. Raimondo, described this as “just plain

wrong,” noting that the roughly $6
million due to Cranston – the secondlargest amount of any municipality –
will impact not only the city’s current
cash flow but its ability to balance its
fiscal 2020 budget that ended June 30.
“This was one area where we did
not anticipate an issue,” said East
Greenwich Town Manager Andrew
Nota. “If the state would have coordinated with us a month ago, we would
have at least known it was coming.”
In a letter to the R.I. Division
of Municipal Finance shared with
Providence Business News, Thomas
A. Mullaney, state budget officer and
executive director for the R.I. Office
of Budget and Management, explained
the decision to share only a month
of tax revenue with municipalities,
rather than a full year, as a function
of uncertainty around the fiscal 2021
budget. Once the General Assembly

‘It sometimes feels like a
one-way relationship.’
BRIAN DANIELS,
Rhode Island League of Cities and Towns executive director

passes a fiscal 2021 spending plan, the
state will pay the balance of shared
revenue to municipalities, he wrote.
As for the decision not to share
federal stimulus money with local
communities, an R.I. Department of
Administration spokesperson pointed
to many other programs and spending that have helped municipalities
indirectly, including aid to local
school districts, a new workforce
training program, COVID-19 testing
and state contracts awarded to small
businesses.
While Nota and Fung said their
municipalities would survive the
short-term financial hit, providing
they eventually get the rest of the
shared revenue, the bigger issue is
lack of including cities and towns in
important state financial decisions,
they said.
Raimondo recently spoke with
municipal leaders and agreed
to improve communications,
Daniels said.
“What’s frustrating is
when we’re asked to help do
enforcement but not be at the
table when they’re distributing
federal aid,” Daniels said. “It
sometimes feels like a one-way
relationship.” n

One Investment Delivers All Year Long
Advertise in the #1 publication decision-makers
refer to throughout the year.
The PBN Book of Lists includes businesses names, numbers, services offered,
names and titles of key decision makers, contact information and more. It is
a compilation of PBN’s weekly lists, bringing all the information together in
one place and found nowhere else.
Your ad in the 2021 Book of Lists keeps your company message in front of
the people who count all year long.

Reserve your space today for a premium position.
Contact your account manager or EMAIL Advertising @PBN.com PHONE 401-680-4800
www.pbn.com | PROVIDENCE BUSINESS NEWS | AUGUST 14-20, 2020 | 7

FOR STARTERS
WHO OWNS
THE BLOCK?

Sharpe Drive
50 SHARPE DRIVE (1980)
OWNER: Donnelly Real Estate LLC

(Pontiac Avenue to Ross Simons Drive)
CRANSTON

TENANT: Donnelly’s of Rhode Island

45 SHARPE DRIVE (1980)
OWNER: Golden Ale Realty LLC
TENANT: Wayne Distributing Co.

40 SHARPE DRIVE (1986)
OWNER: Pontiac Crossing LLC
TENANTS: Bay Computer Associates,
Concentra Urgent Care, Rhode Island
Society of CPAs, Siemens

ROSS SIMONS DRIVE

41 SHARPE DRIVE (1984)
OWNER: Rhode Island Bar Foundation

20 SHARPE DRIVE (1987)
OWNER: JRB Realty Inc.
TENANT: Masello Salon Services
of New England LLC

E
SHARPE DRIV

TENANT: Rhode Island Bar Association

33 SHARPE DRIVE (1987)
OWNER: Bocada 33 Sharpe Drive LLC
TENANT: Tasca Collision Center

4 SHARPE DRIVE (1981)
OWNER: Sharpe Azatak LLC
TENANT: New England Laborers’/
Cranston Public Schools Construction
& Career Academy

25 SHARPE DRIVE (2002)
OWNER: 25 Sharpe LLC

PONTIA
C AVEN
UE

TENANT: Pariseault Builders Inc.

1615 PONTIAC AVE. (1987)
OWNER: Cranston Municipal
Employees Credit Union
TENANT: Cranston Municipal
Employees Credit Union

19 SHARPE DRIVE (1987)
OWNER: CMR Enterprise LLC
TENANT: Raffa Yoga Active Relaxation
and Wellness Center

1610 PONTIAC AVE. (1986)

11 SHARPE DRIVE (1986)

OWNER: Waste Management of Rhode Island Inc.

OWNER: Flagship Realty LLC

TENANT: Waste Management of Rhode Island Inc.

TENANT: Flagship Trailways
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NEWS BRIEFS | FOR STARTERS
Brown, UMass Dartmouth
alter fall reopening plans

Twin River loses
$21.4M in Q2

Burrillville woman pleads to
falsely obtaining SNAP benefits

PROVIDENCE – Twin River Worldwide Holdings Inc. lost $21.4 million in
the second quarter of 2020, a loss of 77
cents per diluted share, the company
reported Aug. 11.
One year prior the company
earned a profit of $17.2 million, or 42
cents per diluted share.
The company’s Rhode Island casinos incurred a net loss of $10 million
in the quarter, with revenue of $4
million. One year prior, Twin River’s
Rhode Island segment reported revenue of $82.9 million and a net income
of $21.5 million.
The company said it was significantly impacted by the COVID-19 pandemic. The second quarter included
the reopening of all nine of its casinos
nationwide between May 21 and June
17.
Company revenue declined 3.2%
year over year to $6.6 million.
The company said it has begun to
see revenue in Rhode Island increase
since opening to the general public
on June 30 and projected that July
revenue figures would be a 240%
increase from June. n

PROVIDENCE – A Burrillville
woman received a five-year deferred
sentence and was ordered to repay
$16,402 to the state after she pleaded
no contest to a charge that she fraudulently obtained Supplemental Nutrition Assistance Program benefits, R.I.
Attorney General Peter F. Neronha
announced.
Linda Arndt, 61, entered a nocontest plea in R.I. Superior Court on
Aug. 11 to one count of fraudulently
obtaining public assistance over $500.
Had the case proceeded to trial,
according to the release, the state was
prepared to prove beyond a reasonable doubt that between July 1, 2016,
and April 30, 2019, Arndt collected
more than $16,000 in SNAP benefits
while not reporting her husband’s
income to the R.I. Department of Human Services.
“When people collect benefits they
aren’t entitled to, they reduce the
amount of benefits that are available
to those who … really need them,”
said Neronha in a statement. “That’s
why this work is important, and
that’s why we do it.”n

R.I. PHAs receive $2.6M to
aid families amid COVID-19

Boston Sports Clubs owner
evicted from Providence gym

PROVIDENCE – The R.I. congressional delegation on Aug. 10 announced $2.6 million in federal funding for 24 public housing agencies and
two behavioral health centers in the
state.
The funding comes through the
U.S. Department of Housing and
Urban Development’s Housing Choice
Voucher Program and will help the
agencies and health centers to purchase personal protective equipment
and cleaning supplies, fund COVID-19
testing, transport families to emergency care or other housing units to
limit exposure to COVID-19, and fund
security costs to enforce stay-at-home
or shelter-in-place restrictions.
The funding is being awarded as
part of the second round of the Housing Choice Voucher Administrative
Fees included in the Coronavirus Aid,
Relief, and Economic Security Act.
Program participants are free to
choose any housing that meets the
program’s requirements and is not
limited to units in subsidized housing
projects. n

PROVIDENCE – The owner of the
Boston Sports Clubs gym on Pitman
Street on the city’s East Side has
been evicted and ordered to pay its
landlord nearly $200,000 after falling
behind on rent payments, WPRI-TV
CBS 12 reported Aug. 11.
According to an eviction order
taped to the building’s doors, the tenant, TSI Providence Eastside LLC, is
not allowed on the premises and must
pay its landlord $190,040, WPRI-TV
reported.
The owed funds cover back rent
and the cost of legal proceedings.
According to court documents, TSI
Providence did not defend itself
against the eviction claim.
Boston Sports Clubs, which has
struggled financially since closing its
gyms in March when the COVID-19
pandemic took hold, became the subject of controversy when it continued
to charge members while its gyms
were closed, WPRI-TV reported, and
again in July when several members
reported problems when trying to
cancel their accounts. n

PROFILES
OF SUCCESS

Profiles of Success is designed
to help you promote:
• An anniversary,
accomplishment or
milestone event
• A new product
line or service
• Uniqueness and
competitive edge
• Brand and image in the community
• Your team of professionals
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Your company’s profile in this section features a
two-page spread of text, photos and an info box
highlighting your company’s vital statistics.
RHODE
RHODE ISLAND
ISLAND INFRASTRUCTURE
INFRASTRUCTURE BANK
BANK
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LEGACY

riginally established by the Rhode Island General Assembly in 1989 as the Clean Water Finance
Agency, the Infrastructure Bank’s mission was significantly expanded in 2015 to include energy,

brownfield remediation and climate resiliency initiatives. The Infrastructure Bank’s expanded
mandate has significantly enhanced its ability to provide competitive financing to a broad variety of
infrastructure-based projects.
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STEP 1
• Generally, we partner with communities and
a state agency to identify viable infrastructure
projects
• The state agency determines project eligibility,
while the Bank determines financing structure
STEP 2
• The Bank and its partner agency work
collaboratively with borrowers to prepare
project applications
STEP 3
• Project applications are submitted to the partner

agency, which ranks all applications using a
scoring criteria to produce a Project Priority
List (PPL)
STEP 4
• The Bank will strategize with prospective
borrowers to determine the most efficient way to
finance the project

PROGRAMS
PROGRAMS

CLEAN WATER STATE
REVOLVING FUND
The Clean Water State Revolving Fund is a
program through which local governmental
units, quasi-public agencies and private entities
can access affordable, long-term financing for the
completion of wastewater, stormwater and other
water pollution abatement projects.

Officials
Officialsbreak
breakground
groundto
tomark
markthe
theconstruction
constructionof
ofWarren’s
Warren’s
Wastewater
WastewaterTreatment
TreatmentFacility,
Facility,aaproject
projectfinanced
financedthrough
through
the
theBank’s
Bank’sClean
CleanWater
WaterState
StateRevolving
RevolvingFund.
Fund.

CENTRAL
CENTRALRHODE
RHODEISLAND
ISLANDCHAMBER
CHAMBEROF
OFCOMMERCE
COMMERCE

STEP 5
• The Bank makes periodic disbursements as
the project proceeds in conjunction with site
reviews conducted by our partner agency
• Loans are repaid over time and the recycled
funds are used to make additional loans

Look around.
What do you see?

BROWNFIELDS REVOLVING
LOAN FUND
The Brownfields Revolving Loan Fund provides
financing for the remediation of contaminated
brownfield sites to return these sites to
productive use.

3030 YEAR
YEAR ANNIVERSARY
ANNIVERSARY

COMMERCIAL PROPERTY People creating enterprise
ASSESSED CLEAN ENERGY
right here in Rhode Island.
The Commercial Property Assessed Clean Energy
with today’s negativity
(C-PACE) program provides 100%Yet
long-term
maybe you
fixed rate financing for energy efficiency
andthink, “Why
renewable energy improvements am
to commercial
I here?” Why not
and industrial buildings.
Boston, Virginia or growth

cities like Atlanta or

COMMUNITY SEPTIC SYSTEM
Austin?”
LOAN PROGRAM
The Community Septic System Loan
Program
Then
perhaps you smile
provides interest free financing to homeowners
and think, “Because I
for the repair or replacement of failed, failing
really
or substandard septic systems, orreally,
to replace
a like it here!”
cesspool with a septic system. You’re not alone.

DRINKING WATER
STATE REVOLVING FUND
The Drinking Water State Revolving Fund
is a financing program through which RIIB
makes low-interest loans to community
public water systems, non-profit noncommunity public water systems, privatelyorganized water suppliers and local
governmental units to complete drinking
water infrastructure projects.
EFFICIENT BUILDINGS FUND
The Efficient Buildings Fund makes lowinterest, long-term financing available to
municipalities and quasi-public agencies
for the completion of energy efficiency and
renewable energy projects.
FACILITY PLAN LOAN PROGRAM
The Facility Plan Loan Program provides
financing to local governmental units
for the completion of water pollution
abatement project facility plans, and
amendments to such plans.

YOU’RE
YOU’REMAKING
MAKING
THINGS
THINGSHAPPEN
HAPPEN
IN
INRHODE
RHODEISLAND
ISLAND

MUNICIPAL RESILIENCE PROGRAM
The Municipal Resilience Program (MRP)
provides direct support to Rhode Island
cities and towns to deploy a planning
process which identifies the local climate
change vulnerabilities and community
strengths.

AND
AND WE’VE
WE’VE GOT
GOT YOUR
YOUR BACK
BACK

PROVIDENCE – Brown University and the University of Massachusetts
Dartmouth are altering their fall instruction plans to involve more fully online
courses due to rising cases of COVID-19 in Rhode Island, Massachusetts and
across the country.
Brown announced Aug. 11 that in-person instruction will be delayed until
October, and it will implement a phased approach to bring students back to
campus.
However, if the health situation doesn’t improve by Sept. 11, Brown’s fall
semester will be taught entirely remotely, the university said.
UMass Dartmouth said Aug. 10 that it will move all its lecture-style instruction to fully remote, while labs, studios, clinicals and other instruction that
requires on-campus facilities will remain on campus.
In addition to switching to more online courses, there will be a further reduction of students living on campus at UMass Dartmouth, said acting Chancellor Mark Preble. n

Upon successful completion of the planning
process, municipalities will be designated
as a “Resilient Rhody Municipality” which
enables the cities and towns to apply for
dedicated action grants to implement
priority projects, which address the
vulnerabilities uncovered through the
initial phase.
RHODE ISLAND WATER POLLUTION
CONTROL REVOLVING FUND
The Rhode Island Water Pollution Control

RI Lighthouse Picture: Bonnie MacMaster Hawksley

MUNICIPAL ROAD AND
BRIDGE REVOLVING FUND
Sure, every day you face challenges galore.
The Municipal Road and Bridge Revolving
Finding staff; financing; learning how to compete
it’s a great place to live.
Fund is a program through which
anaccess
environment that seems to change daily.
local sandy
governmental
unitsin
can
A beautiful Bay, rolling ocean waves,
beaches,
below market, long-term Uncertainty.
financing for
fields and forests, businesses of all shapes and sizes,
transportation infrastructure projects.

One thing that keeps
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As do their families, employees and maybe even

SEWER
TIE-IN LOAN FUND
customers.
The Sewer Tie-In Loan Fund provides
Like
you,
we believe
in Rhode Island. We believe
interest
free
financing
to homeowners
in the
idea that
weresidence
can be a great
place to live
wishing
to connect
their
to a local
sewerand
system
and
to properly
abandon
an
work.
That
this place
is a wonderful
blend
existing
septic system.size, wonderful amenities, and
of approachable

yes…. opportunity.

STORMWATER PROJECT
ACCELERATOR
And for the last 40 years, The Central Rhode
The Stormwater
Project
Accelerator
Island Chamber
has
had your back.
provides upfront capital for green
We take
a whole system
approach,
stormwater
infrastructure
projects
that focusing first
will eventually
be funded your
through
state and
on you, supporting
success
with all the tools
local at
reimbursement
our disposal.grants.
Then we include community.

So that your life and that of your employees and
customers is as fulfilling as it can be.
Our community is a better place because the
Chamber brings synergy to the activities of area

IN 2019 our focus on members included 125 opportunities for them to make
new and productive contacts…. 48 in person and web based continual learning
opportunities…. 14 fun events. We represented businesses in our efforts with the
Chamber Legislative Coalition … exercised our right to speak out in defense of free
markets… and found solutions to 427 specific member problems or concerns.

businesses. Small actions multiplied across the

Rhode Island going is that, with all our challenges,

But you work it every day.

most creative chefs live in this foody paradise). And

We believe in you and in your ability to create both

have a minute, invest in yourself and your company.

If you like the ideas, please share with your colleagues.
• Want to know how Martin Luther King got 500,000 people
to Washington in August for the ‘I have a Dream Speech?’
(Pre internet and without a budget!)

and successful communities.
COMPANY INFORMATION successful companies
ADDRESS
401.453.4430
mission is to actively support
and finance
Which
benefits all of235
us.Promenade St.
People might sometimes be slow Our
to warm
up.
investments in Rhode Island’s infrastructure. The
Suite 119
riib.org
But they’ll remember you long after
you’re Bank
gone.
Infrastructure
does so through
variety
Ouramembers
are community
Providence, leaders
RI 02908 who believe
of bonds,
Neighborhoods you call home. of means, including the issuancethe
originating loans and grant making. same.
ThroughThey’ve told us.
info@riib.org
NUMBER OF EMPLOYEES
its activities, the Bank fosters infrastructure
14
Providence
ProvidenceWater
Watercrews
crewsreplace
replaceaaresidential
residential
improvements that create jobs, promote
RIinfrastructure/
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line.AAproject
projectmade
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• Ever see the movie, “The Hand That Rocks the Cradle?”
Learn a key lesson from ‘Brownie Marketing’ in this story.
• Know what you’re really selling? Hint: it’s probably not
what you think. Watch this 13-minute video to learn more.

BUILDING COMMUNITY
supports your success both
• Do your eyes deceive you? Here’s another short video that
personally and professionally.
might just change your mind.
Events like the Rocky Point
5K raised over $61,787 for
We salute you for doing what you do! We believe in you and
community non-profits.
S*** HAPPENS! And when it
Movies in the Park has
your ability to thrive in the years to come. So we’re constantly
www.pbn.com | PROFILES
■ PROVIDENCE BUSINESS NEWS | DECEMBER 2019 | 9
does,OF
TheSUCCESS
Central RI Chamber
engaged and entertained
innovating to be there when you need us - for another 40 years.
responds. During floods we’ve
over 10,000 area residents.
found members pumps and
Our annual holiday activities
After all, it’s about your business, you community, your life.
generators. When phone lines
have touched the lives of
went down, we’ve arranged
Partner with a team who gets it….
over 300 children.
for phones at the Chamber.
When the system bites back,
we know who to call. And
COMPANY INFORMATION
ADDRESS
we’ll make the call. We work
3288 Post Road
It’s About Your Business, Your Community, and Your Life.
with FEMA, RI Emergency
Warwick, RI 02886-7131
Partner with a team who gets it...”
Management Agency, U.S.
Everything
we
do,
we
believe
in
building
and
strengthening
WANT
TO
JOIN?
SBA, municipalities, nonour community. We’re the stable and dependable partner you
profits, and other members to
401.732.1100
turn to for help or ideas.
help bring relief.
1989
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Visit www.centralRIchamber.com/brilliant
and check out the following.

entire Chamber are having big impacts on quality of life and
success in enterprise.
We like finding resources we can share with you. When you

beautiful architecture. History. Food (some of the
so close to everything.

Revolving Fund provides financing for
projects that reduce water pollution and
may not meet the eligibility requirements
of federal programs, such as the Clean
Like
you,
they live
in or near where they work.
Water
State
Revolving
Fund.

RI_InfraBank

We strengthen our community by providing predictable
leadership. Plus you get all the familiar business benefits from
networking to continual learning and marketing support.
We’ll also take a stand… make a call… solve a problem… a
friend to turn to in tough times. We just happen to be called
your chamber of commerce.
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CentralRIchamber.com

business@centralrichamber.com
CentralRIchamber
CentralRI
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FOR STARTERS | WHAT’S HAPPENING
Shaping
security

BUSINESS RESOURCES:
R.I. Secretary of State
Nellie M. Gorbea will
provide information
and resources for small
businesses during a
webinar hosted by the
Center for Women &
Enterprise on Aug. 26.
COURTESY NELLIE M. GORBEA

EDITOR’S CHOICE

Gorbea to focus on business
services at upcoming webinar
THE CENTER FOR WOMEN & ENTERPRISE will be holding a webinar
featuring R.I. Secretary of State Nellie M. Gorbea, who will provide
information and resources for small-business owners. She will be
joined by Kristen Cordeiro, the agency’s deputy director of business
services. Participants will learn the basics of business planning, regulatory requirements, corporate taxes, state-level trademarks, and how
to navigate the corporate database.
WEDNESDAY, AUG. 26, NOON TO 2 P.M. Free
Online webinar.
INFO AND REGISTRATION: rb.gy/8x15lk

TECH COLLECTIVE is hosting a webinar
about shaping a company’s security
system to maximize effectiveness and
improve vulnerability management and
remediation processes, a task requiring
cybersecurity professionals to actively
keep up with developments in the threat
landscape, business environments, intelligence, services and technology solutions. During this interactive webinar,
FireEye Chief Security Officer Steve
Booth will address lessons learned from
his years in the business: how chief
information security officers adapt to
rapidly changing priorities and get the
best value out of their security teams as
they pivot on information technology
and security priorities; how to make
intelligence actionable to save critical
response time and money; and what’s on
the horizon for security professionals
and leaders for the rest of 2020 and into
the future.
TUESDAY, AUG. 18, 1-2 P.M. Free
Online webinar.
INFO AND REGISTRATION: rb.gy/28ox6x

Discuss
analytics
TECH COLLECTIVE is hosting a webinar to explore how the combination of
modern analytics platforms, licensing

structures and creative data-wrangling can create solutions that are economical, easy to use and give tangible
benefits to organizations. Kyle A.
Mueller, who is a data professional
with experience in higher education,
clinical trials and nonprofit leadership, will provide awareness of how
organizations with a limited budget,
data, or time can still take part in the
data renaissance and leverage their
existing resources to gain a competitive advantage. This webinar will be
held on Microsoft Teams and includes
a Q&A forum.
THURSDAY, AUG. 20, NOON TO 12:30
P.M. Free
Online webinar.
INFO AND REGISTRATION:
rb.gy/y0zdgd

Building
a web app
THINKFUL PROVIDENCE is holding a
webinar that is designed to provide
participants with information about
building a web app using JavaScript

Interested in having your
business-related event included in
What’s Happening? Contact PBN
Researcher Cassius Shuman at (401)
680-4884 or Shuman@PBN.com.

END OF SUMMER SALE

Up to 50% off 1 or 2 year subscription
DON’T MISS AN ARTICLE
CLICK HERE TO SUBSCRIBE TODAY

}

LET US
KNOW

If something is keeping you from subscribing, let us know.
If there’s a feature you think we should create, let us know.
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WHAT’S HAPPENING | FOR STARTERS
and jQuery. Participants will learn
jQuery concepts such as manipulating the document object model and
using event listeners to update an
app in real time, as well as how to use
JavaScript and jQuery, what jQuery
is, how to work with jQuery event
listeners, and use jQuery to transverse the HTML DOM. JavaScript is
the language of the browser used in
building websites, with interaction
powered by the jQuery library.
MONDAY, AUG. 24, 9-10:30 P.M. Free
Online webinar.
INFO AND REGISTRATION:
rb.gy/iesv0x

Exploring
resources
THE CENTER FOR WOMEN & ENTERPRISE is hosting a webinar with the
U.S. Small Business Administration
to discuss the resources and information that are available through the
SBA to aid businesses during the
pandemic. This workshop will be
presented by a member of the SBA
Rhode Island team and is designed to
help entrepreneurs understand the
various SBA programs and services
available to help them to start or
expand a business. Topics include: the
SBA’s Technical Assistance Program,
SBA Loan Guarantee Program, 8(a)
Business Development Program, the

Historically Underutilized Business
Zones Program; and government contracting opportunities.
WEDNESDAY, SEPT. 13, 8:30-10:30
A.M. Free
Online webinar.
INFO AND REGISTRATION:
rb.gy/mvkxwm

Ethical
hacking

WEDNESDAY, SEPT. 30, 4-5 P.M. Free

systems from an attack. By the end
of the workshop, participants will
know how to use the tools necessary
to conduct an ethical penetration
test. Manuel Lobao, a senior manager
of information security at Carousel
Industries of North America Inc., will
host the program.
TUESDAY, SEPT. 15, 3:30 P.M.
TO TUESDAY, NOV. 17, 7:30 PM.
$1,500/corporate members;
$2,500/nonmembers

Online webinar.
INFO AND REGISTRATION:
rb.gy/qapmnl

Project
agility
TECH COLLECTIVE is hosting a webinar aimed at providing information
to companies and business owners
about leveraging Agile to build the
right products and features through
a continuous flow between product
discovery and delivery. Agile is an
iterative approach to project management and software development
that helps businesses deliver value to
their clients and customers faster and
with fewer problems. Dan Gallagher,
an industry professional with over
30 years of experience, will explain
why shifting toward product agility is
critical for long-term success; which
organizational shifts in mindset are
critical to remove friction and enable
the continuous cycle between product discovery and delivery; how to
approach prioritization differently to
quickly identify products and features
that will have the highest impact; and
how to accelerate a transition to the
product agility cycle.
TUESDAY, OCT. 20, 6-8 P.M. Free

Online webinar.

TECH COLLECTIVE is hosting a
40-hour virtual workshop that will
prepare participants for the International Council of Electronic
Commerce Consultants Exam. This
workshop covers how to work with
internet network systems to find out
where their weaknesses or vulnerabilities are, and how to identify and
reinforce gaps to thwart hacking
attempts. Ethical hacking is where an
information technology professional
uses the techniques that malicious
hackers utilize to protect a company’s

UPCOMING PBN EVENT:
The 25 Leaders & Achievers Awards
virtual ceremony will be held
from 4-5:30 p.m. on Aug. 20.
To register, visit PBN.com.
For sponsorship opportunities,
contact Advertising@PBN.com.

INFO AND REGISTRATION:
rb.gy/wi3p7w

Tell your
story right
TECH COLLECTIVE is hosting a webinar about the telling of your story
and how importance it is to tell it
right, and about putting yourself in
the driver’s seat at work, with your
career and with your relationships.
Spartina Consulting co-founder Jen
Hetzel Silbert, a group facilitator and
executive coach, will provide participants with practical skills for changing their outlook to be a catalyst for
a positive impact. Silbert will teach
participants the practice for reframing a problem to provide opportunity;
three easy steps for turning believing
into attaining; and the tips and tricks
of successful influencers and how to
tell their story for influence, impact
and inspiring others.

Online webinar.
INFO AND REGISTRATION: rb.gy/c1tl3j

BE ON THE LOOKOUT !

PBN’s print edition is coming back on Sept. 4.
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Are you still working
away from the office?
Would you like to receive
Providence Business
News at home?
Click here to change
your delivery address.
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CORONAVIRUS CRISIS
PROVIDENCE
CONTINUED FROM PAGE 1

Except for that occasional knock on the window, the office workers, students, out-of-town
visitors and downtown residents who Small Point
has relied on for years are mostly gone.
The COVID-19 economic shutdown and stayat-home order in March transformed downtown
Providence into an instant ghost town. And since
the state’s reopening started in May, the heart of
the capital city has been slow to rebound.
Buck is one of countless businesspeople feeling
the effects.
On weekdays, pedestrians are scarce. Most
office workers continue to put in their hours from
home. Parking lots and garages have plenty of
spaces.
Without a lunchtime crowd, food trucks have
mostly moved on. A street merchant hawking African baskets – always part of the cityscape during
the warmer months – has disappeared.
Those looking to September for a turnaround
are seeing worrisome signs instead. Rhode Island
has had increasing numbers of COVID-19 infections, enough to prompt Gov. Gina M. Raimondo to
pause the next phase of reopening. More recently,
neighboring states required visitors from Rhode
Island or people who have visited Rhode Island to
quarantine or get tested when crossing state lines.
However, on Aug. 11, New York, New Jersey and

Connecticut removed Rhode Island from their
travel advisories.

MISSING STUDENTS?
To make matters worse, there are no guarantees
that thousands of college students will make their
fall migration to the city in the coming weeks, an
annual ritual that adds crucial vitality to the downtown and its outskirts.
Johnson & Wales University, which has a sprawling downtown campus, recently announced it
would not hold most in-person classes in the fall.
That means many of the 3,000 students who would
normally live on campus – and about 3,000 more
who attend classes in Providence – might not come
this year.
Meanwhile, Rhode Island School of Design,
which has a dormitory and library anchoring the
east side of downtown, intends to have students on
campus and says it will offer a blend of in-person
and online courses. At the same time, RISD is
projecting a 13% decline in enrollment because of
the pandemic.
Roger Williams University and the University
of Rhode Island also hold classes in downtown
buildings, and it’s unclear how plans for “hybrid”
classes will affect in-person attendance.
The loss of tourism, students and office business is already rippling through the once-bustling
streets.
As of mid-August, several of the large hotels
remained closed, including the 564-room Omni

‘Now we’re experiencing this new
normality, which I think is here to stay.’

DRESSING THINGS UP: Ruth Meteer, owner of
The Vault Collective, a vintage clothing boutique
on Westminster Street in Providence, adjusts
clothing items on a rack. Meteer says even
though she has seen more signs of life downtown
in recent weeks, if office buildings don’t reopen
post-COVID, she will need to adjust her hours to
cater to city residents who might shop after work.
PBN PHOTO/MICHAEL SALERNO

JOHN PHILIPPIDES, Yoleni’s Providence co-owner

FEELING A LULL: Yoleni’s Providence co-owner John Philippides, left, and marketing manager Danny Willis
say lunchtime business at the Greek restaurant and marketplace has suffered because fewer workers have
been in downtown Providence offices during the pandemic.
PBN PHOTO/MICHAEL SALERNO

Providence Hotel and the 294-room Graduate Providence. Others had minimal occupancy. The R.I.
Convention Center, traditionally a huge generator
of customers for downtown businesses, has been
converted to a field hospital, although it has not yet
been needed. Part of an attached parking garage is
being used as a COVID-19 testing site.
Venues such as the Providence Performing Arts
Center and Trinity Repertory Company – which
draw thousands downtown – have called off the
remainder of their 2020 seasons. That means losses
for restaurants, bars and independent retailers
that normally bank on the flood of diners and foot
traffic that are part of a night on the town anchored by a show.
Joshua Miller, a Democratic state senator who
owns Trinity Brewhouse on Fountain Street, said
the downtown restaurant scene is heavily dependent on the visitors and tourists drawn to the arts
and cultural events.
He wants state officials to direct more help
toward downtown, in part, because of its unique
position in the state’s economy.
Given the amount of tax credits and other
incentives the state has doled out to developers to
renovate downtown buildings, as well as the public
money spent to construct the convention center,
Rhode Island already has a financial interest in
the downtown, Miller said. More stimulus money,
perhaps following a European model that pays
businesses to close as a health priority, might be
the way to go, Miller suggested.
Expanded open-air dining has provided some
relief to restaurants, but cold weather will arrive
in the fall and dining al fresco will lose much of its
appeal.
“I think what you’re going to see is the businesses who have figured out how to struggle through
the summer, whether it’s based on outside seating
CONTINUES ON PAGE 14
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CharterCARE Health Partners
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of Human Resources; Jeffrey Liebman, CEO;
Jennifer Siefert, HR Manager, Benefits and Leaves.
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or otherwise, all of that … goes away in October,”
Miller said.
He’s not the only one fretting.

KEY TO THE ECONOMY
Joseph R. Paolino Jr., managing partner of
Paolino Properties LP, which owns about 20 buildings in Providence, thinks a wave of downtown
workers will return in September – depending on
the reopening of elementary and secondary schools
– followed by a second wave in January.
Still, Paolino described himself as “concerned.”
If the return of the downtown workforce doesn’t
materialize, he said, the real estate industry could
move from an economic recession toward a depression.
And that won’t just hurt building owners. “It
has to do with owners,” Paolino said. “It has to do
with tenants. It has to do with shoppers. It has to
do with businesspeople. It’s all job creation. And
the lack of jobs. It’s part of the entire economy.”
The downtown economy is critically important
to Rhode Island, said Kristen Adamo, CEO and
president of the Providence Warwick Convention &
Visitors Bureau, adding that the lingering closure
of arts and cultural venues is putting the core of
the city at risk of permanent damage.
She has worked closely with downtown businesses, including hotels and restaurants, on a
campaign launching Aug. 16 called “Stay Local
Eat Well” that will be like a lengthened Restaurant
Week, with package deals. It is aimed at Rhode
Islanders.
“When I go to sell a meeting or a convention,
one of the things I’m able to do is tout all of these
things that make our city great,” Adamo said. “The
arts organizations, the restaurants, the events.
With them being shuttered for a long period of
time, we’re in danger of losing what makes this
city great.”

ADJUSTING EXPECTATIONS

John Philippides, a co-owner of Yoleni’s Providence, a Greek restaurant and marketplace on the
corner of Westminster and Mathewson streets,
has had months to think about who his customers

‘My worry is a lot of these office
buildings are not going to
reopen, even post-COVID.’
RUTH METEER, The Vault Collective owner
are. He worries about the permanent loss of office
workers. His restaurant is heavily dependent on
those workers at lunchtime, and business is down
20% compared with last summer.
“A lot of offices ... have said they are holding
back on bringing people back,” Philippides said.
“My take on that is now we’re experiencing this
new normality, which I think is here to stay.”
If companies located downtown have invested
in the technology to allow employees to work
remotely, why would they then continue to pay for
their office space downtown, Philippides wonders.
“Why are these people then ... still paying [for] the
real estate?” he said.
Shawmut Design and Construction, a Bostonbased company with an office at Davol Square in
Providence, hasn’t given up on its physical location.
The company has brought back its 70 office employees on an alternating-week schedule, although
that means between 25% and 40% of the workforce
is in the office on any given day, according to Marianne Monte, the company’s chief people officer.
Shawmut’s construction projects, including an
Aloft Hotel in the I-195 district and a wellness center at Brown University, have continued without
interruption during the pandemic.
“It’s been a really nice, unintended benefit to be
able to continue to be part of the fabric of what’s
happening downtown,” Monte said. “Especially
in a strange time. Not everyone is in every day.
So, the office doesn’t feel as active or robust as it
did pre-COVID. But it’s certainly nice to be able
to walk over the [pedestrian] bridge to Plant City

[Providence LLC], or to the Dune Brothers [LLC].”
Ruth Meteer, the owner of the vintage clothing shop The Vault Collective, at Westminster and
Union streets, says she has seen more signs of
life downtown in recent weeks but is worried it’ll
never be as busy as it was before the coronavirus
struck.
“A lot of my friends that have office jobs, their
businesses are now set up to have everyone ...
work remotely, successfully,” she said. “My worry
is a lot of these office buildings are not going to
reopen, even post-COVID.”
If that happens, she’ll adjust her downtown
hours, she says, to try to capture more business
from the estimated 5,000 people who live downtown and who might shop after work.
Other downtown businesses are making adjustments.
The restaurants, with the blessing of City Hall,
have added sidewalk dining. Many restaurant patrons say they remain uncomfortable about dining
inside, according to some in the industry.
With that in mind, earlier this month, the city
started closing a section of Westminster Street to
car traffic on Saturdays in an attempt to encourage more people to visit the shops and restaurants
in the open air along the retail corridor.
The effort was coordinated by employees of
Cornish Associates LP, the downtown developer
that is credited with helping to revive the area as a
destination for residents and small businesses.
Joanna Levitt, the commercial leasing manager
for Cornish, said the “Open Air Saturday” events
were an effort to help retailers, who unlike restaurants didn’t have an opportunity to add outdoor
space.
“What we’re really trying to do is create just
more elbow room,” Levitt said. “So, the people
going downtown to shop feel a comfort level to
spread out. And it allows the retailers to take
advantage of the outside in a way they couldn’t
before.”

NEW INFLUX?

SELFIE-CONSCIOUS: Ashley Symons, community and social media manager at In Downcity, takes a picture of herself in front of an Open Air Saturdays sign for Instagram. The open-air market was established
on Westminster Street to attract more people to downtown Providence.
PBN PHOTO/MICHAEL SALERNO
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Cornish is completing the renovation of three
former office buildings on Westminster Street to
residential apartments, with retail and restaurant
space on the street level. In addition, the company
has started to lease The Nightingale, a new fivestory apartment building occupying a city block
between Washington and Fountain streets.
Altogether, the four buildings will add nearly
200 apartments downtown over the next six weeks,
said Arnold “Buff” Chace Jr., the managing principal of Cornish Associates.
Chace said despite his worst fears because of
the pandemic, the leasing has been going better
than he expected. The Nightingale has about 15 to
17 of its 140 units already rented.
The Westminster Street buildings, including
the historic Lapham Building, are leasing now
for residency starting in September. Across its
existing residential buildings, Cornish has a 95%
occupancy, Chace said.
He said strong demand for housing downtown
had fueled the higher-than-expected early stages
of leasing. The incoming residents include office
workers, faculty or graduate students at local
universities and transplants from New York and
Boston.
“There is still a supply-demand imbalance, so

CORONAVIRUS CRISIS
the supply for housing is way below where the
demand is,” Chace said.
The new downtown residents will help retail
and restaurant tenants survive. Through the
summer, Cornish has worked with its tenants to
come up with flexible arrangements for their rent.
After spending the better part of a decade helping
small businesses get launched downtown, the company wants them to survive this.
“We definitely want to do all we can to retain
them and keep the businesses going,” Chace said.
The Saturday open-air market and social media
have been the focus of his retail leasing employees.
“It’s trying to work both with the businesses, and
the larger community to say, hey, downtown is still
open. Please come and try it out.”

‘HOLDING ON’
Some restaurants started to reopen this summer, then closed for lack of business. Ocean State
Sandwich Co. at 115 Westminister St., popular with
downtown workers, has closed until S
 eptember.
Others, such as Red Fin Crudo + Kitchen on
Washington Street, have closed permanently.
Yoleni’s, located in the historic Tilden-Thurber
Building, remained open through the summer.
Its marketing manager, Danny Willis, recently
helped form the Downtown Hospitality Group,
which has about 37 members, and is working on
attaining nonprofit status. Most of the businesses
are restaurants and hotels. The idea is to present a
united voice, he said.
The group plans to seek both pandemic-related
relief for individual businesses, perhaps through
programs focused on the downtown, and advocate
for improvements in downtown safety and beautification. This could include an increase in the number of the “yellow jackets,” workers who maintain
planting and keep streets clean for the Downtown
Improvement District.
As of now, there is collective apprehension.
“With the pandemic, the general gist of every-

SPINNING: Jacob Herschel, DJ at Symposium Records, spins vinyl behind the glass while customers
browse on the street as part of Open Air Saturdays on Westminster Street in Providence. Customers are,
from left, Brian Brooks, Austin Kennedy and Ryan Werner, all from New York.
PBN PHOTO/MICHAEL SALERNO

one is holding on,” Willis said. “They’re just hoping
that everything gets better. That we get to whatever
the new normalcy is. That downtown comes back
to what the downtown always used to be, a real
hallmark of Rhode Island and one of the best places
to visit in the Northeast.”
International students, in particular, have
been attracted to the Greek marketplace. In the
absence of such customers, Philippides said he has
increased his service outreach to loyal customers,

including by making deliveries to their homes during the pandemic.
The success of local universities in attracting
their students back to Providence will be critical
for the success of downtown, Willis and Phillipides
said.
“It’s definitely going to be a big hit if the students aren’t going to come back,” Willis said. “But
if the students don’t come back ... it’s just going to
be a new beast to conquer.” n
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11 p.m. bar curfew raises concerns
BY JAMES BESSETTE | Bessette@PBN.com

(Editor’s note: A version of this story was first published on PBN.com on Aug. 7.)
PROVIDENCE – Rhode Island started implementing an 11 p.m. shutdown for bars on Aug. 7
after state officials found that 20% of bars inspected showed they were not properly separating
bartenders from customers.
A representative of the restaurant industry expressed concern about the curfew set by Gov. Gina
M. Raimondo.
In the seven days leading up to Raimondo’s
Aug. 5 news conference, 471 bars and restaurants
were inspected for compliance, according to R.I.
Department of Business Regulation spokesperson
Brian Hodge. That would mean roughly 92 restaurants and bars were found to have some noncompliance, though Hodge did not immediately
respond to confirm that figure.
Raimondo spokesperson Audrey Lucas told
PBN that the bar areas of restaurants must close at
11 p.m. even if it is being used as a dining area for
patrons to eat.
Rick Simone, founder of Ocean State Coalition
– which represents several restaurants across the
state – and executive director of the Federal Hill
Commerce Association, noted multiple concerns
about the 11 p.m. curfew and its potential impact
on restaurants that are already trying to recover
from the pandemic. He said the approximately 80%
of restaurants that are complying with the safety
guidelines are also being punished with the curfew

based on the acts of others. Simone also said the
restaurants and bars that are problematic should
be shut down.
Furthermore, Simone said bars at restaurants
are being used as dining seating, which is part of
the 66% maximum capacity allowed by the state
for indoor restaurant seating. Therefore, with
patrons taking approximately 90 minutes to eat a

SHUTDOWN: Gov. Gina M. Raimondo has ordered
bars to close at 11 p.m. after inspections showed
20% of establishments weren’t properly separating bartenders from customers.
COURTESY CAPITOL TV

meal, restaurants will have to stop bar seating well
before 11 p.m., potentially hurting business in the
process, Simone said.
“So, now you’re talking about they have to stop
seating at the bar not at 11 p.m., but at approximately 9:30 p.m. hoping that the guests will be out
of their seats – or you have to kick them out – at 11
p.m.,” Simone said. “And that’s what the governor’s not getting.
“What doesn’t make even more sense is that we
can use the rest of the restaurant. So, the rest of
the restaurant is fine, inside at a table that’s 8 feet
from the bar and continue to be served drinks at
the bar, but they just can’t sit at the bar. So how
does that make any sense?”
Simone also claimed that communication
between restaurant owners and state officials has
been an issue. He said he’s had direct conversations with officials from DBR, the R.I. Department
of Health and R.I. Commerce Corp. in recent weeks
about bars and restaurants being an issue, but
Simone said the state hasn’t provided “anything
that shows” bars and restaurants are a cause for
recent COVID-19 case increases.
“[The state] cannot provide us anything with
any data, any reports, anything that shows [restaurants and bars are a problem]. All they mention is
bars in other states,” Simone said. “I got a call five
minutes before [Raimondo] made this announcement and we already said that we couldn’t support
this measure. It made no sense.” n
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Some pandemic weddings
a horror show for vendors
BY LEANNE ITALIE | The Associated Press

NEW YORK – Wedding planners, photographers and other bridal vendors who make
the magic happen have a heap of new worries in the middle of the pandemic: no-mask
weddings, rising guest counts and venues not
following the rules.
Now that weddings have slowly cranked
up under a patchwork of ever-shifting state
and local restrictions, horror stories from
vendors are rolling in. Many are desperate to
work after the coronavirus put an abrupt end
to their incomes and feel compelled to put on
their masks, grab their cameras and hope for
the best.
No-mask weddings, no social distancing
and dance floors prohibited in many states
have been the talk of online groups for vendors around the country.
“People have worked in venues outright
looking the other way on masks and size,”
said photographer Susan Stripling in New
York.
Reports of COVID-19 outbreaks traced to
weddings remain rare. One wedding was
shut down by local officials at a San Francisco church; the nearly 100 guests had been
instructed by the bridal couple to avoid the
public entrance and go in through an underground parking garage instead.
Photographer Cherie Schrader in Chicago
said she felt deceived when she showed up

for a July wedding with 165 unmasked people
indoors after being assured all safety precautions would be taken.
There was no social distancing. The crowd
mingled at a happy hour and the dance floor
was lively.
“I was told by the bride that it was an
indoor-outdoor venue, but it was 95 degrees
and they never opened the doors,” she said.
“The tables were, at the most, 3 feet apart,”
she said, noting masks should have been
required at all times under those conditions.
“It looked like a normal wedding pre-
COVID,” Schrader said.
The rule for indoor gatherings in her
state was half a venue’s capacity or up to
50 people, whichever was lower, she said.
Schrader, wearing two masks, said she
forced the bridal party outside for formal pictures in the heat and humidity.
“They complained because they were
all sweating, but I was spending the least
amount of time as possible inside,” she said.
Schrader entered the venue, which she
would not name out of fear of professional
retribution, for short stints to shoot special
moments, such as the cake cutting. An associate photographer voluntarily remained
inside to work.
“I truly love my brides and grooms, and
then to be pressured to risk my life is ex-

‘To be pressured to risk my life is
extremely disappointing.’
CHERIE SCHRADER, wedding photographer
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GOING THROUGH
WITH IT: Groom
Raul Benitez and
bride Jenny Bonet
wear protective
face masks as they
kiss during their
wedding ceremony
at the Civil Registry
office, in Asuncion,
Paraguay, in June.
AP FILE PHOTO/JORGE
SAENZ

tremely disappointing,” she said.
Alexis Alvarez, a wedding planner
in Chicago, said she and other vendors often have no practical recourse
to recoup deposits or full payments if
they pull out.
She has a long-scheduled wedding
with a guest list of about 100 planned
for October in Wisconsin, where
state health officials recently advised
residents to avoid gatherings of more
than 10 through late August. The
couple had postponed once and might
do it again, as some couples have
done three times or more.
That, vendors said, has helped
drive a desire among brides and
grooms to just get it done, with many
choosing small, micro-weddings
instead of the larger affairs they had
dreamed of.
Whether the weddings are large or
small, indoor or outdoor, masks have
become a sticking point for photos
and video.
“I get that this is not how they
want their weddings to look,” Alvarez said. “The big question everyone
needs to be answering right now is
what’s the moral responsibility, and
also what’s their liability in hosting
an event that potentially could lead to
an outbreak?”
She said that breaking her contract for the indoor wedding, where
masks would be optional, would
cost her $4,000. It’s her first job this
year. In a normal year, she would be
juggling 28 weddings from March to
September.
While the couple trimmed their
guest list from 175 to help with social
distancing, “masks are not a concession that they’re willing to make,”
Alvarez said. “The reality is guests
that don’t feel safe attending events
aren’t going to.”
Alvarez plans other safety measures, such as spreading out tables
and offering wider-spaced seating
grouped by households, when possible. She also suggested a tactic used
by other couples, offering color-coded
wristbands for guests to declare their
comfort levels with contact.
To avoid crowd issues, some
couples are holding their ceremonies
and receptions with different groups
of guests invited at staggered times.
“There’s just so much emotional
baggage that has come with weddings this year that the idea of masks
at their weddings is the last straw,”
Alvarez said. “But, of course, there’s
danger in that.”
Wedding planner Lynne Goldberg
has a December wedding scheduled
for 200 guests at the home of the
bride’s parents in upstate New York.
“They have emphatically shared
that this pandemic is not going to get
in the way of their wedding plans and
that there will be no masks handed
out and no signs promoting social
distancing at their wedding,” she
said. “The bride has said that when
she shows her children her wedding
video, she doesn’t want it to be a
documentary of the 2020 pandemic.”
Most of Goldberg’s couples have
rescheduled or downsized, but
“there’s always someone who doesn’t
want to follow the recommended
path.” n
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Innovative surgery
a Rhode Island first
BY ALEXA GAGOSZ | Gagosz@PBN.com

THERE

was no doubt that gastroenterologist Dr. Nabil Toubia’s
patient was in severe pain.
As Toubia stood bedside at
Roger Williams Medical Center
earlier this year, the 60-yearold Seekonk man curled into a fetal
position in his hospital bed, racked by
cramps caused by a blockage in a portion
of his bowel and stomach.
“He wasn’t even able to look at me because he was in so much pain,” recalled
Toubia, who specializes in endoscopic
services at the Providence hospital.
“This is what [the patient] was doing for
months. And it was getting worse.”
Complicating the situation: the blockage was caused by the patient’s duodenal
cancer, a rare form of cancer that attacks
the upper section of the small intestine.
Pain medication may have reduced
some of the cramps, Toubia said, but
might have made the aching worse.
Because of the blockage, the patient
could not undergo chemotherapy. And
performing an invasive surgery to create
a bypass to the area that was not draining would mean he wouldn’t be able to
receive chemotherapy while he healed.

“He was miserable,” Dr. Abdul Saied
Calvino, a surgical oncologist at Roger
Williams, said of the patient. “And all
we could think of is, what could we do to
help him?”
The answer would lead Toubia, Calvino and Dr. Vince Armenio, a medical
oncologist, to perform an innovative
surgery in late May that had never been
done in Rhode Island. It’s called an endoscopic gastrojejunostomy, a procedure
that corrects blockages of the digestive
system by using a special stent to keep
the passageway open.
There were other options, such as
sending the patient to a hospital out
of state. But the patient, who wasn’t
available to be interviewed, had already
gone to a Boston hospital for a Whipple
procedure in which doctors had removed
a portion of his intestine and part of his
pancreas.
The procedure was supposed to help
treat his cancer but instead it returned,
even more advanced.
It was decided that Toubia, Calvino
and Armenio would perform the endoscopic gastrojejunostomy at Roger Williams Medical Center.

FIRST TIME: Dr.
Nabil Toubia,
left, gastroenterologist, and Dr.
Abdul Saied Calvino, surgical oncologist, recently
performed an
innovative surgical procedure,
to help correct
blockage of the
digestive system
that can occur in
patients with advanced duodenal
cancer.
PBN PHOTO/
MICHAEL SALERNO

‘And all we could think of is,
what could we do to help him?’
DR. ABDUL SAIED CALVINO, Roger Williams Medical Center surgical oncologist
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“We couldn’t just take [the blockage] out because it was now involving
one of the main arteries and veins in
that area,” Calvino explained. “The
patient was in a lot of pain because
[the bowel] was not draining and
becoming very dilated.”
Using endoscopic ultrasound guidance in order to create a path between
the blocked portion of the bowel and
the stomach, the doctors placed a
lumen apposing stent in the digestive
tract, technology that has recently
been made available in the United
States, to open the blockage.
There were no complications during the procedure, and the patient’s
bowel obstruction symptoms improved.
“This is a great example of the level
of multidisciplinary care available at
Roger Williams,” said Armenio.
The patient was soon able to
resume chemotherapy. In the end,
Calvino said the procedure shows that
cancer patients living in the Greater
Providence area don’t always have to
go to renowned medical hubs such as
Boston for state-of-the-art treatments
or procedures.
“Patients with cancer here in
Rhode Island want to stay here. They
want to be near their families,” said
Calvino, who works within the CharterCARE Digestive Disease Program
at Roger Williams. “Either for chemotherapy, radiation therapy or even
more-complex procedures, they want
to stay in their own home state.”
Calvino said there’s a mentality
among many cancer patients in Rhode
Island that they have to travel to faroff health care facilities, to get access
to these advanced procedures. Calvino
says that’s just not the case.
“We want Rhode Islanders to know
we can provide these procedures. This
is just one of many examples,” he said.
The lumen apposing stent technology that was used for the endoscopic
gastrojejunostomy was introduced to
the U.S. in 2016, and was immediately
used at Roger Williams in a procedure
for patients who had large cysts that
developed after inflammation of the
pancreas led to severe pancreatitis or
walled-off pancreatic necrosis, a painful condition, according to Toubia.
In the past, large incisions would be
made in a surgery, but an endoscopic
ultrasound paired with the lumen apposing stent technology ensures that
there’s no need for major surgery.
In the case involving the duodenal
cancer patient, the procedure only required two days of recovery. With the
blockage clear, the patient now can
focus on cancer treatments. Calvino
said that the innovative collaboration
allowed Roger Williams to improve
the quality of life in their patient and
improve recovery.
Calvino and Toubia are already
in discussions about performing this
procedure on other patients. Since
there’s no code to translate to private
insurance companies for endoscopic
gastrojejunostomy using the lumen
apposing stent, it’s covered as an
endoscopic ultrasound.
“We collaborated surgical oncology
and gastroenterology,” said Calvino.
“We’re just using this extra tool in our
toolbox.” n
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professionals can resume routine, preventative and postponed dental care, and spells out
the steps intended to protect personnel and
patients.
Most patients can expect to wait initially for
their appointment in the parking lot, have a
phone-based health screening before stepping into
the office, and get their temperature checked. But
most dentists are not requiring a test for the new
coronavirus prior to an appointment because the
lag time in test results has made that impractical,
said Dr. Steven Brown, an oral surgeon who is the
state’s delegate to the American Dental Association.
“Initially, when we started opening in earnest,
in the middle of May, the health department set
up a website where dentists could order testing,”
Brown said. “That was extremely helpful at the
time. Of course, the problem now is that tests are
taking too long. So it’s not predictable now. If you
don’t get the test results until a week to almost 10
days later, that test is almost useless.” R.I. Department of Health documents indicate that the
state, along with the state chapter of the dental
association, has requested approval from the U.S.
Department of Health and Human Services for onsite rapid tests for dentists, much like the state’s
hospitals use for patients scheduled for surgery.
Brown, who also is on staff at Rhode Island Hospital for trauma-based dentistry, said in his own
practice he had patients with wisdom teeth extractions take the COVID-19 tests as a precaution. It
initially worked well, he said.
Barring tests, dental professionals are gearing
up with personal protective equipment, which has
been distributed several times through the state,
but getting enough equipment has been hampered
by supply-chain issues.
Initially, about 800 N95 face masks were distributed to dental offices in Rhode Island, followed by
a distribution of about 9,000 masks. A third shipment included several thousand more.
But the availability is inconsistent, Brown conceded. Under current guidelines, dentists do not
have to replace their N95 after each patient visit,
which allows them to extend their use.
“It’s not one mask, one patient,” Brown said.
“Because our suppliers are still not able to get
those for us. Sometimes something will trickle in,
but it’s not enough.”
One longtime dentist has adapted to the new
standards, but he said the effect has been that he’s

‘The new
waiting room
is the car.’
DR. WAYNE MOLLOHAN, dentist

CHANGING TIMES: Dentist Dr. Wayne Mollohan says safety protocols during the pandemic have altered the
way dentists do their job, including the teeth-cleaning equipment they use.
PBN PHOTO/MICHAEL SALERNO

seeing only about half as many patients in a day.
Dr. Wayne Mollohan, a dentist for the past 40
years, closed his practice on March 17, under state
direction, and reopened about 10 weeks later.
The new routines include having patients
stay in the parking lot initially, where they are
screened by a staff member using the checklist for
symptoms of COVID-19.
“The new waiting room is the car,” Mollohan
said. “Everything is locked.”
To some extent, the protective practices used in
the office are similar to what dentists have been
using since the AIDS epidemic, he said, when
they first started donning gloves, masks and other
protective equipment to prevent transmission of
blood-borne diseases.
The difference now, Mollohan said, is the mask
he uses is the N95, which filters viral particles. He
tops it with a lighter mask to prolong its use.
The use of equipment in the office has also
changed.
Mollohan said he has more time between appointments, and uses an ultraviolet light to kill
infectious particles. Everything is cleaned after
every examination.
Partly because of the new protocols, he said
he sees only about 40% fewer patients daily. And
purchasing the protective equipment has been
expensive, he said.
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Mollohan, who is 66, said he wouldn’t be surprised if many established dentists decide to retire
because of a combination of the risk that COVID-19
presents to older people and because of the expense of following safety protocols. Insurance does
not fully reimburse dentists in Rhode Island for
their services, he said.
Because of the nature of dental work, a microscopic spray of blood or saliva can be generated by
drills or teeth-cleaning devices. Dentists and hygienists are changing some of the equipment they
use, to reduce the potential for that spray. Hygienists have stopped using a device called a Cavitron,
according to Brown, and instead are cleaning teeth
with hand instruments.
If someone has tested positive for COVID-19
and requires emergency dental care, that patient
should be seen by a dentist at a hospital where procedures can be done in specialized rooms, Brown
said.
Most dentists seem to have adjusted to the new
screening requirements. “Now that we’re into this,
I think dentists feel confident that their prescreening procedures and our PPE have gotten us this
far,” Brown said.
No COVID-19 infections have been traced back
to a dental practice, as far as Brown knows.
“I would have heard about it,’ he said. “The dental association would have heard about it.” n
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FOCUS | PHYSICIAN GROUP PRACTICES (ranked by number of local physicians)
FOCUS | PHYSICIAN GROUP PRACTICES (ranked by number of local physicians)
CLOSER LOOK

Company | Website
CEO/President

Address
Phone

No. of local
physicians
No. of locations

Specialties

Lifespan Physician Group Inc. | lifespan.org
Dr. Steven Lampert, president

167 Point St.
Providence, R.I. 02903
(401) 444-4000

510
77

Cardiology, dermatology, neurosciences,
pediatric and primary care, psychiatry and
behavioral health, women's health

Care New England Medical
Group | carenewengland.org
Michael J. Ryan Jr., president and chief operating
officer

45 Willard St.
Providence, R.I. 02905
(401) 681-2818

455
44

Cardiology, emergency medicine, geriatrics,
internal medicine, orthopedics, pediatrics,
primary care, surgical services, women's
health

2019: 3

Southcoast Physicians Group | southcoast.org
Dr. Elizabeth Smith, president

450 William S. Canning Blvd.
Fall River, Mass. 02721
(844) 744-5544

287
62

Cancer care, cardiology, dermatology, family
medicine, OB-GYN, orthopedics, pain
medicine, urgent care

4
2019: 4

Brown Medicine | brownmed.org
Ann M. Kashmanian, CEO; Dr. Louis B. Rice,
president

110 Elm St., 2nd Floor
Providence, R.I. 02903
(877) 771-7401

249
9

Allergy and clinical immunology,
endocrinology, gastroenterology, geriatric
and palliative medicine, hematology/
oncology

Coastal Medical Inc. | coastalmedical.com
Dr. Alan G. Kurose

10 Davol Square, Suite 400
Providence, R.I. 02903
(401) 421-4000

90
20

Primary health care practice

Rhode Island Medical Imaging Inc. | rimirad.com
Dr. John Pezzullo, president

125 Metro Center Blvd., Suite 2000
Warwick, R.I. 02886
(401) 432-2400

80
20

CT, DEXA, mammography, MRI, ultrasound,
X-ray

Performance Physical
Therapy | performanceptri.com
Michelle Collie, owner and CEO

21 Division St.
Pawtucket, R.I. 02860
(401) 726-7100

76
13

Physical therapy and athletic training
services

Thundermist Health Center | thundermisthealth.org
Jeanne LaChance, CEO and president

450 Clinton St.
Woonsocket, R.I. 02895
(401) 767-4100

73
3

Medical, dental and behavioral health care
for patients of all ages

2019: 8

Providence Community Health Centers
| providencechc.org
Merrill R. Thomas

375 Allens Ave.
Providence, R.I. 02905
(401) 444-0400

64
10

Provides adult medicine, asthma-allergy
care, behavioral health, dental care, family
medicine, health education, podiatry and
urgent care

10
2019: 9

CharterCARE Medical Associates | chartercare.org
Michal Frejka, vice president of practice operations

50 Maude St.
Providence, R.I. 02908
(401) 456-2636

60
26

Endocrinology, family practice,
gastroenterology, infectious disease,
neurology, pulmonary and sleep medicine,
rheumatology

University Surgical Associates Inc. | usasurg.org
Dr. William Cioffi, president

2 Dudley St.
Providence, R.I. 02904
(401) 272-1800

54
13

Breast surgery, general, pediatric, surgical
oncology, thoracic, transplant, vascular
surgical and critical care

University Orthopedics | universityorthopedics.com
Dr. Edward Akelman, president

1 Kettle Point Ave.
East Providence, R.I. 02914
(401) 457-1500

46
9

Hand therapy, orthopedics and physical
therapy

Medical Associates of Rhode Island Inc.
| medassociatesofri.com
Dr. Pamela Harrop, president

1180 Hope St.
Bristol, R.I. 02809
(401) 253-8900

26
2

Dermatology, internal medicine, pediatrics,
podiatry

14
2019:

University Gastroenterology | universitygi.com
Dr. Eric P. Berthiaume, president

33 Staniford St.
Providence, R.I. 02905
(401) 421-8800

24
4

Gastroenterology

FOOTNOTES
j Also known as Ortho
Rhode Island.

15
2019: 11

Orthopedics Rhode Island 1 | orthopedicsri.com
Dr. Michael Bradley, CEO and president; Kyle
Anderson, regional director of rehab

200 Crossings Blvd., Suite 310
Warwick, R.I. 02886
(401) 777-7000

22
9

Comprehensive orthopedic care, Ortho
Express - same day orthopedic immediate
care, podiatry, sports medicine, physical and
occupational therapy, MRI, X-Ray

 Previously listed as Radiation Oncology Associates.

16
2019:

Anchor Medical Associates | anchormedical.org
Dr. Nathan B. Beraha, CEO and medical director

1 Commerce St.
Lincoln, R.I. 02865
(401) 793-8484

21
3

Primary care services for family medicine:
bone densitometry, echocardiography,
pediatric cardiology, rheumatology,
spirometry

17
2019:

The Rhode Island Eye Institute | rieyeinstitute.com
Dr. R. Jeffrey Hofmann, managing partner

150 East Manning St.
Providence, R.I. 02906
(401) 272-2020

12
4

Corneal diseases and transplants, diabetic
retinopathy, Lasik procedures, pediatric
ophthalmology, reconstructive surgery of the
eyes and face

Barrington Pediatric Associates
Inc. | barringtonpediatrics.com
Ronni Peltz, managing partner

334D County Road
Barrington, R.I. 02806
(401) 247-2288

8
1

Pediatrics

Rhode Island Ear, Nose & Throat Physicians
Inc. | rient.net
Barry Rafonelli, administrator

148 West River St., Suite 2A
Providence, R.I. 02904
(401) 728-0140

6
3

Allergies, hearing aids, ear, nose and throat

NorthMain Radiation Oncology 2 | usoncology.com/
patients/practices/northmain-radiation-oncology
Nicklas Oldenburg, president

825 North Main St.
Providence, R.I. 02904
(401) 521-9700

4
1

Radiation oncology

Cardiology Consultants LLC
Dr. Ara Sadaniantz

1 Randall Square, Suite 305
Providence, R.I. 02904
(401) 223-0223

1
1

Cardiology

2020
rank

1

2019: 1

2
2019: 2
3

5

2019: 5

6

2019: 6

7
2019:
NL

8
2019: 7
9

11

2019:
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12
2019:
12

13
2019:
14

13

15

16

18
2019:
17

19
2019:
18

20
2019:
19

21
2019:
20

1 Also known as Ortho Rhode Island.

2 Previously listed as Radiation Oncology Associates.
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Total number of
local physicians:

2,168
Re-ranked
by number of
locations:

1

Lifespan Physician
Group Inc.
No. of locations: 77

2

Southcoast
Physicians Group
No. of locations: 62

3

Care New England
Medical Group
No. of locations: 44
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FOCUS | DIAGNOSTIC IMAGING CENTERS (ranked by number of local staff)
FOCUS | DIAGNOSTIC IMAGING CENTERS (ranked by number of local staff)
CLOSER LOOK

Company | Website
Director

Address
Phone

Total local staff
No. of local medical
professionals

Total number of
patients in 2019
Number of locations

2019: 1

Lifespan Corp. 1 | lifespan.org
Todd Cipriani, administrative director

167 Point St.
Providence, R.I. 02903
(401) 444-3500

712
538

453,660
11

CT scan, mammography, MRI,
nuclear medicine, PET scan,
ultrasound, X-ray

2
2019: 2

Rhode Island Medical Imaging
Inc. | rimirad.com
Dr. John Pezzullo, president

125 Metro Center Blvd., Suite 2000
Warwick, R.I. 02886
(401) 432-2400

520
386

NA
20

CT scan, mammography, MRI,
ultrasound, X-ray

3
2019: 4

XRA Medical Imaging
Inc. | xramedicalimaging.com
Dr. David Rowe, president

65 Sockanosset Cross Road
Cranston, R.I. 02920
(401) 886-4830

126
68

NA
11

CT scan, mammography, MRI,
ultrasound, X-ray

4

Open MRI of New England
Inc. 2 | openmriofne.com
Dr. Roman Klufas, medical director

525 Broad St.
Cumberland, R.I. 02864
(401) 725-6736

80
NA

NA
6

CT scan, MRI, ultrasound, X-ray

5

Advanced Radiology Inc. 2 |
advanced-radiology.com
Dr. Roman Klufas, medical director

525 Broad St.
Cumberland, R.I. 02864
(401) 727-4600

75
25

NA
11

CT scan, MRI, ultrasound, X-ray

Coastal Medical
Imaging | coastalmedical.com/imaging-center
Katrina Thompson-Burnett, director, ancillary
services

900 Warren Ave., Suite 100
East Providence, R.I. 02914
(401) 383-9662

25
14

11,132
1

2020
rank

1

2019: 5

2019: 5

6
2019: 7

Services offered

CT scan, ultrasound, X-ray

Total local
staff listed:

1,538
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FOOTNOTES
j Lifespan Corp. includes
Emma Pendleton Bradley
Hospital, Newport Hospital,
Rhode Island Hospital/Hasbro Children’s Hospital and
The Miriam Hospital.
 Advanced Radiology
Inc. and Open MRI of New
England Inc. were incorporated on June 4, 1999, and
consist of the same staff and
locations.

1 Lifespan Corp. includes Emma Pendleton Bradley Hospital, Newport Hospital, Rhode Island Hospital/Hasbro Children's Hospital and The Miriam Hospital.
2 Advanced Radiology Inc. and Open MRI of New England Inc. were incorporated on June 4, 1999, and consist of the same staff and locations.
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IT’S PERSONAL
Adamson honored for teaching
ASHLEY ADAMSON was named Rhode Island Teacher of the Year for 2021 by the R.I. Department of Education
during a surprise award ceremony in May at the Hathaway Elementary School in Portsmouth, where she has
taught third grade since 2015. She was previously named Portsmouth Teacher of the Year, making her eligible
for the state Teacher of the Year honor. She is now eligible to represent Rhode Island as National Teacher of the
Year. Adamson serves on RIDE’s Social Emotional Learning Committee to support statewide education, focusing
on educator recognition initiatives. She earned an Elevating and Celebrating Effective Teaching and Learning
Award in 2018. Adamson has also taught at The Gordon School in East Providence, Sowams School in Barrington
and Portsmouth Middle School during her 14-year teaching career.
What was your reaction to being named Rhode Island
Teacher of the Year for 2021?
It was a wonderful surprise. Everyone involved caught me
completely off guard. I was shocked, honored and extremely
humbled. I was so touched by the entire presentation and
everything that went into it. It left me speechless but so
excited for the year ahead.
What inspired you to become a teacher?
I had a first grade teacher by the name of Donna Carreiro.
She was my inspiration. She made learning fun and her
students always had confidence in themselves. For years on
end I played school in my basement and knew I wanted to
be a teacher just like Mrs. Carreiro.
The most rewarding aspect of my job is that I have the
privilege and honor, year after year, of having a positive
impact on future generations. It is amazing to see the lightbulb moments with my students, or witness the smile of a
proud, confident child who has just reached a goal. I am the
first to celebrate with them and then challenge them to take
on their next goal. It is incredibly rewarding to build these
relationships with children.
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How has the coronavirus impacted you personally and professionally?
Personally, it has been difficult not to see family members
and friends we were used to seeing on a regular basis, as
well as juggling working from home while being one of two
working parents chasing our toddler. Professionally, I could
not be any prouder of my district and the state of Rhode
Island as a whole. When the shift to distance learning happened, my district had immediate support and guidance
from our administration. In addition, our collaboration between the two elementary schools in Portsmouth has been
amazing and has truly strengthened during this time.
What goals or objectives do you hope to accomplish as a
teacher?
Each year my goal is to reach my students academically, socially and emotionally. Now, more than ever, we are seeing
this social and emotional need in children. As state teacher
of the year, I have already transitioned to beginning this
work with my new colleagues at the Department of Education. I have joined the state SEL (social-emotional learning)
committee and plan to remain as involved as possible. n

Small
Company

Medium
Company

Large
Company

Automated Business Solutions, Inc.
Banneker Supply Chain Solutions, Inc.
Barnum Financial Group
Big Brother Big Sisters of Rhode Island
Bisbano and Associates, Inc
Brave River Solutions, Inc.
Brokers’ Service Marketing Group II, LLC
Carey, Richmond & Viking Insurance
Compass IT Compliance
CompuClaim Inc
Connectivity Point Design
& Installation LLC
Custom Computer Specialists
Davitt Design Build
Duffy & Sweeney, LTD
EMC Insurance Companies
Envision Technology Advisors
MAS Medical Staffing
Nelnet
Oomph, Inc
Rhode Island Foundation
Rhode Island Kitchen & Bath Design+Build
Secure Future Tech Solutions
Skills For Rhode Island’s Future
Sweenor Builders, Inc.

Big Blue Bug Solutions
CBIZ & MHM
Disanto Priest & Company
Edward Jones
Elite Physical Therapy
Hinckley Allen
KLR
LFI INC.
Marasco & Nesselbush
Marcum LLP
Narragansett Bay Insurance Company
National Marker
Ocean State Credit Union
Pariseault Builders
Province Mortgage Associates
RI Parent Information Network (RIPIN)
Rubius Therapeutics
Sansiveri, Kimball & Co., LLP
Starkweather & Shepley Insurance
Brokerage Inc.
Swarvoski Optik North America
The Providence Mutual Fire Insurance Co.
The Town Dock
Tides Family Services
Tockwotton on the Waterfront
United Way of Rhode Island
Vertikal6

BankNewport
BD
Brown Medicine
Children’s Friend
Chisholm Chisholm
& Kilpatrick LTD
Dominion Diagnostics
Embrace Home Loans
Narragansett Bay Commission
Navigant Credit Union
Neighborhood Health Plan
of Rhode Island

(15-49 employees)

(50-149 employees)

(Winners listed in alpha order by category. Rankings will be revealed at the Virtual Awards Ceremony Sept. 30th.)
presenting sponsor

partner sponsors

#PBNBPTW
For sponsorship, advertising and exhibitor opportunities, contact Advertising@PBN.com | 401.680.4800
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(150-499 employees)

Enterprise
Company

(500+ employees)
AAA Northeast
Amgen
Amica Insurance
Blount Fine Foods
The Providence Community Health
Centers
The Washington Trust Company

IT’S PERSONAL
MACKAY’S MORAL | HARVEY MACKAY

Keys to successful sales
“I’M STARVING, AND IT’S Dave’s
fault,” a manager complained to his
assistant.
“What did Dave do now?” the assistant asked.
“I asked him to pick up a sandwich for me before he returned from
lunch,” the boss replied. “He’s over
there at his computer; so, where’s my
sandwich?”
Just then, Dave ran into the boss’s
office and said, “You’ll never guess
what happened to me at lunch today.
I was at that little bistro on Main
Street when who should walk in but
the president of ABC company that
we pitched last week. There wasn’t
an empty table in the whole place, so
I waved him over and invited him to
join me.”
Dave went on: “I jumped on the
opportunity to remind him why he
should consider working with us –
and he agreed! He wrote me a check
for the retainer. I raced back here
and just worked up the preliminary
projections for the new account.”
“Did you remember to pick up that
sandwich for me?” the boss asked.
As a salesman, when I hear stories
like this, I cringe. There are no jobs
unless someone brings the business
in. Sales are the lifeblood of any

company, and it’s amazing how many
people don’t get this point.
Don’t get me wrong; everyone is
important, but sales are critical to a
company’s success.
Career success often depends on
your ability to sell a product, a service
or an idea. No matter what field
you’re in, you’ll sell better by remembering these key pieces of expert sales
wisdom:
n Do your research. Whether you’re
selling a book or trying to get a job,
start by learning as much as you can
about your industry and the people
in it. The more you know, the better
you’ll be able to present your product
when the time comes.
n Profile your buyers. Your product
should fill a defined need. Don’t start
selling before you understand your
customer’s mindset. First, analyze
the kind of people who might benefit
from what you have to offer. Do they
already use something similar? Do
they need to be educated about what

you can do for them? Find out where
they are so you can target your sales
efforts effectively.
n Tailor your approach to match
individual buyers, rather than taking
a one-size-fits-all attitude. Spend some
time getting to know their personal
priorities and professional preferences, and what they’re looking for when
they consider products such as yours.
You’ll do a better job of selling to
them if you focus on satisfying their
requirements instead of yours.
n Listen more than you talk. Don’t
think of sales as the art of pressuring a reluctant customer into buying
something he or she doesn’t want.
You’ll get better results by asking
questions about your prospect’s problems and really listening to his or her
needs.
n Follow up. Persistence pays.
Don’t make a pest of yourself, but
check in regularly with your customers and prospects to find out what
they need. You don’t want them to

Sales are the lifeblood
of any company.

forget about you.
n Develop your sense of humor.
You don’t have to memorize a string
of stale jokes, but you should learn
how to see the humor in most situations. If you can make a customer
smile, your job is halfway complete.
n Stop selling and let them buy.
Most people like to buy things but
dislike being pushed into a purchase.
Don’t be overly aggressive with your
idea. Be ready to answer questions
and present your idea as an opportunity.
n Manage your time wisely. Keep
track of how much time you spend
on your sales process. Identify the
activities with the greatest potential
and maximize those while delegating
or cutting down on any that don’t add
value.
n Deal with rejection. No one makes
every sale. Rejection is a part of life.
Deal with it and move on.
Mackay’s Moral: Don’t just make a
sale, make a customer. n
Harvey Mackay is the author of the
New York Times best-seller “Swim
With the Sharks Without Being Eaten
Alive.” He can be reached through his
website, www.harveymackay.com.
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This PBN weekly feature is seen by
over 25,000 print readers, 7,000
e-newsletter subscribers and 64,000
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IT’S PERSONAL
GUEST COLUMN | FRANC JEFFREY

A fresh look at the world
THE DICTIONARY DEFINES the word
“travel” as the act of “moving from
one place to another.” And that’s
pretty much all I’ve been doing since
launching EQ Travel in May 2011.
As the head of a travel-management
company, with offices in Boston
and Scotland, I have traveled nearly
700,000 miles in those nine years, and
visited 35 cities in 20 countries.
I have seen some great sites during
my travels: the Eiffel Tower, the Coliseum, the Empire State Building. But
they have no more of a memory to me
than, respectively, a random French
cafe, a gelato stand or a ubiquitous
Starbucks on 57th Street. They were
just images in my peripheral vision
as I raced either to or from the next
hotel, airport or client meeting like
Lewis Carroll’s White Rabbit, always
feeling like I was “late for a very
important date.” And as recently as
March of this year, I foresaw more
of the same in my future; a vision of
myself leaving on the next jet plane

taking me far from home to someplace
that was little more than an appointment on my calendar app on my
iPhone.
But the world, and my perception
of it, and how to now conduct business was gutted by a virus acting like
influenza on steroids while sporting
the label “made in China.” Like some
terrible swift sword, it laid waste
to our global economy, including
eviscerating the travel and hospitality industry; my proverbial bread and
butter. Suddenly, the things I do best,
traveling and doing business, were
put on hold. And like a naughty child,
I was sent to my room as a lockdown
ensued through the United Kingdom,
where I lived. The coronavirus had
the world economy in its clutches
and was squeezing it like some giant
stress ball. Unfortunately, we were

the ones feeling the stress.
Now vanquished to my country
abode in Scotland, I was forced to
conduct global business from isolation, where Zoom and Skype became
my new travel tickets. But at the same
time, it made me more appreciative
of what I had been missing. Not only
the grandeur of some of the world’s
great structures, or the many cultures
that nourished them (which I had
previously failed to pay attention to),
but the pleasures of being … home.
And whereas in the past I would find
myself trekking around the world in
80 days, trying to nurture new clients
and assist current ones with travel arrangements, now I find myself nurturing Highland cattle in my backyard. I
am also understanding – and enjoying
– the pleasures of being at home and
enjoying one’s surroundings.

The coronavirus had
the world economy
in its clutches.

By early June you could already
feel the death grip loosening as the
world started to slowly awake from
its nightmare. Despite some setbacks
in fighting the pandemic, if all goes
well, by summer’s end I’ll be on a
plane from Edinburgh, Scotland, to
London, and by year’s end hopefully
winging into Charles de Gaulle and
Leonardo da Vinci airports. Perhaps
even Logan.
When that time does come, I will
take a moment during my travels to
notice pieces of amazing history, the
way people talk and react differently
depending on the country they live in,
and how something positive, perhaps
only existing as a sliver, can emerge
from this horrific chain of events like
blades of grass emerging between the
cracks of a cement sidewalk. n
Franc Jeffrey is CEO of EQ Travel,
with offices in the United Kingdom and
Boston.

BUSINESS

EXCELLENCE
AWARDS

20

CELEBRATING
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We’re looking for

the

best of the best !

PBN’s Business Excellence Award
Program is the longest running and most
prestigious recognition program honoring
leadership, community service and overall
excellence in a variety of categories.
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IT’S PERSONAL
GUEST COLUMN | LISA LEOPOLD

Bragging, name-dropping useful?
COVID-19 HAS ALTERED the workplace. For millions of Americans,
the kitchen or the living room now
doubles as the office and conference
room.
This shift offers some conveniences, of course, but it also teems with
potential pitfalls.
Traditional tactics for achieving
credibility in presentations are not accessible when you appear on a laptop
or smartphone screen.
Suddenly, what you say carries
more weight than ever.
As an English language studies
professor, I analyzed the transcripts
of 30 panel discussions at the Brookings Institution in 2019 to glean the
verbal strategies used by foreignaffairs experts to build credibility.
The strategies boil down to a simple
message: Brag and name drop.
Here are specific examples of the
many techniques I detected.
Prestigious affiliation. Establishes
ties to a prestigious organization.
Kathleen Hicks, of the Center for Strategic and International Studies, said:
“… the conclusion of the commission on which I serve, the National
Defense Strategy Commission, and
certainly the work I do in my job at
CSIS …”

Prestigious title. Names impressive
position titles. Yael Tamir, a professor
at the University of Oxford, stated,
“I was a minister of immigration [in
Israel] about 12 years ago.”
Disciplinary expertise. Highlights
area of professional expertise. Suzanne Maloney, deputy director of foreign policy at Brookings, said, “From
my perspective, as someone who
works on Iranian internal politics
and economics, and on the U.S.-Iran
relationship …”
Professional identity. Claims affiliation with a professional community.
Tamir stated, “It all starts with the
definition as we know, as we political
theorists know …”
Professional experience. Underscores the breadth or impact of professional experience. Jeannine Scott, of
the nonprofit Constituency for Africa,
emphasized a resume few have: “If
you’ve engaged with the continent as
I have for over 30 years now …”
Professional accomplishments.

Highlights career achievements,
as Lynn Rusten, a vice president at
the Nuclear Threat Initiative, did:
“What’s interesting is the original
START Treaty, which I also helped
negotiate …”
Educational experience. Mentions
educational institution attended, area
studied or degree earned. Adam La
Reau, a U.S. Navy veteran, said the
following: “I went to the U.S. Merchant Marine Academy.”
Self-citation. Cites one’s own public
comments. Brett McGurk, a senior
fellow at the Carnegie Endowment for
International Peace, stated: “I was on
record in 2013 about this rising threat
and I testified.”
Prominent connections. Mentions
interactions with prominent individuals, as McGurk did: “And walking into a meeting with President
[Barack] Obama and the national
security team, I got a phone call
from a very senior Iraqi official who
said …”

It’s not just the knowledge
we hold that builds credibility.

Professional reputation. Shows that
others seek their expertise, like Jung
Pak, a senior fellow at the Center for
East Asia Policy Studies: “During the
Fire and Fury days [President Donald
Trump’s threat against North Korea
in 2017], I got lots of phone calls from
friends from New York to the Midwest
to L.A. wondering about whether they
should go on their business trip.”
Personal background. Discloses
religion, nationality, ethnicity or
other personal characteristics. Shadi
Hamid, a senior fellow at Brookings,
said: “This was a very minoritarian
take on Islam, and in my view as a
Muslim myself, a perverted one.”
These strategies allow the speaker
to avoid sounding arrogant by not
featuring a disciplinary expertise in a
separate sentence.
It’s not just the knowledge we
hold that builds credibility – how we
communicate that knowledge is also
imperative. n
Lisa Leopold is an associate professor
of English language studies at
Middlebury Institute of International
Studies at Monterey in California.
Distributed by The Associated Press.

recognizing excellence
in the following individual &
organizational categories:

BUSINESS
LEADERSHIP
individual
WORKFORCE
DEVELOPMENT

WOMAN / MINORITY
OWNED BUSINESS

FAMILY-OWNED
BUSINESS

LARGE
COMPANY
150-499
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ENTERPRISE
COMPANY
500
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EDUCATION
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individual

ENTREPRENEURSHIP
individual
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fewer than 50
employees
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OPINION
EDITORIALS

Helping Providence’s downtown
is boost for the entire state

EMPTY SEATS:
Yoleni’s co-owner
John Philippides,
left, and marketing manager
Danny Willis say
their business and
many others in
downtown Providence are dependent on college
students returning
to the city this
month and next.
PBN FILE PHOTO/
MICHAEL SALERNO

Providence is the engine that drives Rhode
Island’s economy. And the downtown is the
capital city’s heartbeat.
It’s been that way since a transformation
that began in the city in the 1990s, though the
so-called renaissance that revived a once-flourishing downtown is in peril amid the pandemic.
As this week’s cover story reports, business
owners see troubling signs in the slow return
of shoppers and of workers to downtown office
spaces. Add uncertainty about how many college students are expected to return this month
and next, and doubt is growing about the ability
of many businesses that depend on those workers and students to survive.
There are some initiatives underway to help.
A section of Westminster Street is now closed to traffic on Saturdays to encourage more people to visit shops and restaurants.
On Aug. 16, a “Stay Local Eat Well” campaign organized with the help of the
Providence Warwick Convention & Visitors Bureau will begin offering special
deals to lure Rhode Islanders to downtown restaurants.
But such short-term efforts won’t help when the weather turns cold.
State Sen. Joshua Miller, a Democrat whose district includes Providence,
wants government COVID-19 aid directed to downtown businesses, in recognition of the city’s importance to the state economy. The Trinity Brewhouse and
Hot Club owner also notes decades of state investment to boost the downtown
that’s at stake.
He makes a strong case that state and city officials need to listen to if they
want Providence and its downtown positioned to help lead a post-pandemic
recovery. n

Change is
coming at
Metacomet
Development doesn’t always equal progress and prosperity, or the certain destruction of natural resources and
residential neighborhoods.
The truth is rarely so black and white. But that often is
how the debate is framed when proposals such as the one
now before the East Providence City Council to rezone the
historic Metacomet Golf Club are debated.
A Pawtucket-based developer has the 138-acre site under
contract and sees potential for a mix of commercial and
residential development that could generate millions of
dollars in new tax revenue and create thousands of jobs.
While proponents naturally see such a project as a potential economic windfall, others say the land should stay
undeveloped to preserve the natural resources and nearby
neighborhoods.
Both interests have merit, but the project isn’t really
a choice between polar opposites. About 70 acres, in fact,
would remain undeveloped.
The real dispute is about change, which was inevitable
once the property was offered for sale. The main question
now for local officials is whether this is the right project. n

POLL CENTRAL
EXECUTIVE POLL

Learning from past crises
Has your company applied any lessons
from the past that have helped it operate
amid the pandemic?

What lessons have you learned from
operating amid the pandemic? (Select any
that apply)

Yes: 100%

We learned that having a continuity plan is essential:
67%

No: 0%

What examples have you referenced
to help your business adapt to the
pandemic? (Select any that apply)
We looked at our own firm’s history in handling
crises: 67%

We learned that we had to adopt a new method of
operating: 67%

We learned the necessity of shifting mindsets and
behavior: 33%

We looked at how companies survived the Great
Depression: 17%

We have not learned any significant lessons: 0%

We looked at how companies rebuilt after World War
II: 0%
The Providence Business News Executive Poll is a weekly survey of
70 business leaders throughout the state, representing small and
large companies in a variety of industries.

Do you support the planned Providence Multi-Hub Bus
System, which will move most routes out of Kennedy
Plaza? JULY 31-AUG. 6
Yes, it will ease
congestion in
Kennedy Plaza
and make it
more of an
attraction

43%

We learned that evolution is key to innovation and
industry: 33%

We looked at lessons from the Great Recession: 17%

We have not referenced any examples: 17%

PBN.COM POLL

Have you found new leaders, innovators,
or inspiration as a result of rising to meet
the challenge?
Yes: 83%
No: 17%
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Yes, but all of the buses should have
been moved out of Kennedy Plaza

17%

No, it will make bus travel
downtown less convenient
for many riders

9%

No, the state should have
stuck with the original plan for a
single hub at Providence Station
I don’t know 4%

26%

THIS WEEK’S POLL: Did presumptive Democratic presidential

nominee Joe Biden make the right choice in naming Sen.
Kamala Harris, D-Calif., as his pick for vice president?

• Yes, her experience and politics make her the best choice
• Yes, he needed to pick a woman of color and she was the best option
• No, she’s not progressive enough
• No, she’s too progressive
• I don’t know
To vote, go to PBN.com and follow the link on the home page

OPINION
OPINION

Business major fails to attract Latinos
KEVIN SINGER,
ALYSSA N.
ROCKENBACH,
LAURA S.
DAHL AND
MATTHEW J.
MAYHEW
GUEST COLUMN

The COVID-19 pandemic exposed the inequity of the U.S. economy toward minority
racial and ethnic groups. Research shows
that successful entrepreneurship can help
reduce the racial wealth disparity, especially
for the Latino community.
For example, Latino business owners are more likely to hire people within
their communities. This results in helping
lower unemployment among Latinos and
increasing the purchasing power of Latino
neighborhoods.
Latinos make up approximately 18.5%
of the American population, but account
for just 4% of executive- or senior-level
managers, and 9% of first- and mid-level
managers.
They are also underrepresented at
America’s business schools, representing
only 12.6% of business degrees awarded at
the bachelor’s level and 5.8% of those who
took the GMAT in 2018, which is a test used
for admission to graduate business school
programs.
Business schools aren’t successfully attracting Latino college students after they’ve
started college. That’s according to recent
findings from the Interfaith Diversity Experiences and Attitudes Longitudinal Survey.
The study – done in partnership with the
Interfaith Youth Core, North Carolina State
University and Ohio State University – followed thousands of students from over 120

colleges and universities through four years
of college, from 2015 to 2019.
The survey found that of the roughly 50%
of Latino students who changed their major
during college, none changed their major
to business. Furthermore, of the 85 Latino
students who entered college undecided
about their major, only one went on to major
in business.
Federal data show that only 9% of Latino students have at least one parent who
went to college, compared with 70% of white
students.
Being the first in their families to go to
college, many Latino students may not be
aware that majoring in business is a viable
option. Studies have shown that these students enter college with a lack of awareness
about how to begin choosing a major.
Exposing Latino students to opportunities to study business is just one part of the
equation. An important question remains:
Will business schools be welcoming places
for them?
One glaring issue that business schools
must address is the lack of Latino full-time
faculty.
As of 2016, only 2.6% of full-time faculty
at America’s business schools were Latino,
while 4.2% were Black, 16% were Asian or
Pacific Islander, and 75% were white. This
percentage isn’t growing.
There may be new hurdles for Latino stu-

One glaring issue … is the
lack of Latino full-time faculty.

dents. The COVID-19 pandemic resulted in a
slew of business internship offers being rescinded. There were also hiring freezes and
massive job losses in the business sector.
The professional- and business-services
sector has seen some of the greatest job
losses during the COVID-19 pandemic.
As a case in point, Latino students are
more reluctant to borrow than students of
other racial groups. That’s important when
you consider the fact that full-time MBA
program tuition can total up to $50,000 to
$80,000 on average, and the top U.S. business
schools charge in the six figures.
Nevertheless, the number of Latino college students is growing at a rapid pace, as it
is estimated that one-fifth of college students
will be Latino by 2025, according to the
National Center for Education Statistics.
Business schools may want to evaluate
whether they are prepared to serve this
growing population. A USA Today investigation found that Latino students tend
to be “intimidated by the cost, whiteness
and bureaucracy” of U.S. colleges. A more
customized approach to this population
that affirms their heritage and their unique
contributions will be needed if business
schools hope to welcome more Latino
students through their doors. n
Kevin Singer is a Ph.D. student and Alyssa
N. Rockenbach is a professor of higher
education, both at North Carolina State
University; Laura S. Dahl is an assistant
professor of education at North Dakota State
University; and Matthew J. Mayhew is a
professor of higher education at Ohio State
University. Distributed by The Associated
Press.

Discounted tuition? It’s far from a no-brainer
ROBERT
MASSA
GUEST COLUMN

Not long after the COVID-19 pandemic
caused colleges to start teaching remotely,
students balked at the idea of paying full
tuition. It’s not hard to understand why. After all, they were not getting access to all the
things that are all part of the typical campus
experience.
Although students who study online will
not pay the room, board and activities fees
that typically cover nonacademic costs, concern about paying full tuition continues this
fall, as many universities opt to continue
online instruction during the pandemic.
Is it right to expect to pay less tuition for
online learning? Or are colleges justified in
charging the full tuition price when classes
– at least at many schools – won’t be taking
place on campus?
As a longtime college admissions and
enrollment leader – and now as a professor
of higher education – I have some insights.
One of the most important is that fewer than
1 in 5 families pay the full price for in-person
instruction to begin with. They are getting a
break through scholarships and need-based
grants from the colleges.
In addition, it’s important to understand
the difference between the price of education
and the cost of education.
Price is the amount of money charged
to a consumer for a good or service. Cost is
the amount of money the provider spends to

produce that good or provide that service.
Unlike in business, the price colleges charge
is almost always less than the cost to provide
instruction. The difference is covered by
taxpayers and grants at public colleges and
by endowment earnings, gifts and grants at
private colleges.
But the cost of instruction during the pandemic has actually increased due to the need
for new technology platforms, training and
online instructional support. And because
some students and staff will be on campus
even if teaching is primarily online, colleges
have spent millions of dollars updating and
maintaining campuses for COVID-19 safety.
That may not be something that students
and their parents necessarily want to hear.
They see that they are being asked to pay “inperson” tuition prices for remote learning
and feel like it’s a rip-off.
However, it is important to understand
that in expecting colleges to reduce tuition
when they are paying more to deliver instruction is to ask colleges to take on an even
bigger share of the cost.
Even if schools offered “online discounts,”
it may not make much of a difference.
At four-year public and nonprofit private
colleges and universities, 85% of undergraduates receive financial aid. These students
not only benefit from a list price that is lower
than the cost borne by colleges but they are

getting a further discount in price through
financial aid.
Financial aid is based on the price
charged minus what a family would be
expected to pay, based on a federal formula.
So, if tuition were lowered, students would
get less financial aid and would therefore be
expected to pay the same amount of money
no matter what the tuition charge.
Even at the colleges offering an online discount, the students who need that discount
the most are going to benefit the least. For
example, if tuition is $40,000 and you are expected to pay $10,000, you might get $30,000 in
various forms of aid. If tuition is reduced to
$36,000, you are still expected to pay $10,000,
and you might get $26,000 in aid.
The tab for tuition does not generally cover out-of-class experiences such as student
activities and residence hall functions. When
going remote, colleges will not be charging
residence hall, food and activities fees. That
means colleges will lose revenue on those
things.
The ability for a college to reduce tuition
will depend largely on the school’s financial
health. n
Robert Massa is an adjunct professor at the
Rossier School of Education at the University
of Southern California. Distributed by The
Associated Press.
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ONE LAST THING
Shannon Razsadin
Military Family Advisory Network Inc.
executive director
Shannon Razsadin in 2013 was named
executive director of the Military
Family Advisory Network Inc. The
nonprofit, which has a Newport office,
seeks to connect military families
to resources, including flexible and
remote employment for spouses.

RIGHT

now, we are all – military and
civilian alike – navigating uncharted
territory. We all face challenges with
what work might look like and how
those of us with children will balance
work and parenting. We all need flexibility.
The time to take a close look at what has and
hasn’t worked is now.
Flexible opportunities make it possible to grow
a career, provide for a family and maintain selfefficacy.
As a 100% virtual organization, MFAN has been
able to support military spouses with meaningful
opportunities for career growth, regardless of
where the military may send them. While a
virtual workplace may not be a possibility for
your business, there are other ways to promote
a culture of flexibility. Here are some things that
we have seen work:

n Flexible leave and hours
n Consistent investment in individuals, including

their career growth
n Technology stipends
n Virtual water coolers

It is how we respond in challenging times that
defines us. Employees will remember how we
treat them now, more than ever.
An investment in flexibility is good for our teams
and for our businesses. n

Invest in
flexibility
PBN PHOTO/TRACY JENKINS
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SUMMIT

HEALTH CARE

JOIN PBN FOR OUR
VIRTUAL SUMMIT

SAVE THE DATE | OCTOBER 29TH | 9AM

Join PBN and our panel of industry experts as we explore the
latest news, forces and trends shaping health care in RI.
• The COVID-19 pandemic has
changed the way health care is
delivered and may change how it is
financed. How do we become more
resilient and continue to provide
access to affordable, quality care?
• What is the impact of a potential
Lifespan/CNE affiliation? Are such
consolidations in the marketplace

positive for businesses & patients?
• Update on the The RI Cost Trend
Project.
• How the election could potentially
alter the health care industry and
policies.
• How are companies doing returning
employees to work safely?

REGISTER TODAY AT PBN.COM
Partner Sponsors

For sponsorship and advertising opportunities, contact 680.4800 or Advertising@PBN.com
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LEADERS

ACHIEVERS
AWARDS

virtual awards ceremony
August 20th | 4pm

 SUE BABIN RI Developmental Disabilities Council,
Director of Special Projects

 PATRICIA RASKIN Raskin Resources Productions,
Owner/CEO

 MARGARET BROOKS RI Jump$tart Coalition,
President

 BRAD READ Sail Newport, Executive Director

 BOB BURKE Pot au Feu Restaurant/Independence
Trail, Founder/Owner
 RICHARD DERIENZO Citrin Cooperman, Firm
Advisory Services Leader

 EMILY READE Reade Advanced Materials,
President
 DENNIS ROY East Bay Community Action (EBCAP),
President & CEO

 JOHN GALVIN AAA Northeast, CEO / President

 LAUREN SLOCUM RI Central Chamber of Commerce,
President & CEO

 MARIE GANIM Rhode Island Health Insurance
Commissioner

 TOM STOCKER Owner’s Edge, LLC, Managing
Director

 MICHAEL GIUTTARI MG Commercial, President

 THOMAS SWEENEY Sweeney Real Estate,
Principal

 PETER HOLLMANN MD Brown Medicine, Chief
Medical Officer

 NANCY THOMAS Tapestry Communications, Owner

 STEVEN HOROWITZ Saint Elizabeth Community,
Retired President and CEO

 MERRILL THOMAS Providence Community Health
Centers, Inc., President & CEO

 JOHN MACDONALD Crossroads Rhode Island, Vice
President of Adult Services

 KEVIN TRACY Bank of America, Market Executive

 EDWARD ‘NED’ McCRORY PKF O’Connor Davies,
CPA/Managing Partner
 AVISHAI NEVEL Rhode Island-Israel Collaborative
(RIIC), Founder & CEO

 MELISSA TRAVIS RI Society of CPA’s, President
& CEO
 KARL WADENSTEN VIBCO, President & CEO
 SCOTT WRAGG CBIZ & MHM, Sr. Managing Officer

PARTNER SPONSOR

For sponsorship and advertising opportunities contact Advertising@PBN.com | 401-680-4800
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